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Paper has value.  
It’s sustainable, personal and  
purposeful — and the more we know 
about it, the more we can understand 
how to make smart choices about 
when and how to use it. This  
collection of essays has been put 
together to demonstrate how paper 
plays a role in learning, preserving  
information, attracting customers,  
conserving forests — even !nding 
a job. You may just !nd paper does 
more than you think.
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I was there when you were born, capturing  

your height and weight, and even your little  

footprints. I shined with color, glitter, and paste 

(lots of paste) when you learned to express your  

creativity — and I beamed with pride when you 

!rst wrote your name, with all the letters facing 

the right way. I was there the day you earned  

your !rst A in math class (posted on the fridge 

for all to see). And on the day of your graduation, 

we crossed the stage together. We work  

together well, too. From your !rst paycheck  

to your !nest presentation, I’ve always been  

your partner.

hi.
We’ve been through a lot together, and it’s been 

fun. But lately, it seems like paper has been  

getting a bad rap. I’ve been accused of all kinds 

of things — from killing trees, to causing  

clutter, to "at-out losing my edge. And as paper, 

that’s just not right. So I wanted to clear things 

up. Start on a fresh page, if you will. It’s time to 

reintroduce people to paper, and remind you why 

we make such a great match.

For starters, I’m all for environmental  

responsibility. (After all, my parents were trees.)  

Did you know that when paper comes from a 

responsibly managed forest, it actually has a 

positive impact on the nation’s forestland? Paper 

comes from nature, and is made from one of the 

few truly renewable resources — unlike the fossil 

fuels that power most electronic devices.

I’m Paper. Remember me?

I N T R O D U C T I O N

People...Meet Paper
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Plus, paper creates jobs in communities where people need them most. More than 3.5 million Americans have jobs that directly or  

indirectly depend on advertising mail — and many more work in companies that process and manufacture paper. It’s also a critical  

component of the mail system, accounting for nearly 50% of U.S. mail. So not only does paper make it possible to quickly send a letter  

to someone you love — it also ensures you still have access to six-day-a-week service, and low postage prices.

Paper has always been part of your everyday life. Just think of how many times you used me today. At home, you’ll !nd paper products in 

cereal boxes, paper towels, tissues, toilet paper, diapers, magazines, newspapers and books. At schools and universities, it’s used in  

notebook paper, textbooks, certi!cates and diplomas. And at work, you use it in of!ce papers, brochures, notepads, presentations, and 

more. Paper is here to make your life easier. And as long as you use me responsibly, I’ll continue to impact your life in many positive ways.

So, don’t worry. I’m not going anywhere.  
We’ve had some great times together — 
and this is only the beginning.

Forever Yours,

Paper

Paper
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1 PA P E R  B E C A U S E

A lot of places worth going to don’t get a signal, and hopefully never will.

Who doesn’t like to get away from it all?  Yet how many of us actually do?  The  
omnipresence of digital access has created a world of instant connections and  
constant stimulation.  Many people like it that way; they feel disconnected and  
disoriented without their trusty devices.  But even self-confessed technology junkies 
are starting to see the advantage of a bit of alone time away from their gadgets to  
reconnect with own imagination and achieve a bit of Zen. 

Thankfully, there are still a few places where 
smartphones, laptops, mp3 players and GPS just 
don’t work.  Places like a remote lake tucked 
away deep in cottage county, hiking trails high 
in the mountains or the Great Barrier Reef. 
Sorry, no signal! There’s also a burgeoning trend 
catering to the diehard techie who might not be 
ready to tackle K2 but who’s still seeking a quiet 
haven away from the digital buzz where they can 
cleanse their mind and revive their senses.  

Some hotels and resorts* are starting to offer 
“digital detox” packages, which require guests to 
either leave their electronic devices at home or 
relinquish them to the hotel safe for the duration 
of their stay. To help stave off any technology 
withdrawals, they sweeten the pot with in-room 
board games, self-guided walking tour maps and 
vouchers to local book stores.1 The message 
behind the invitation:  exercise the paper-loving 
part of your brain for a while!

The intellectual bene!ts of “unplugging” may 
be fairly easy to surmise, but researchers are 
discovering that there are also tangible health 
bene!ts to a return to paper-based diversions. 
According to a study conducted by cognitive 
neuropsychologist Dr. David Lewis, reading a 
book even for as little as six minutes can reduce 
stress levels by 68%. 2 “By losing yourself in a 
thoroughly engrossing book you can escape from 
the worries and stresses of the everyday world... 
This is more than merely a distraction but an  
active engaging of the imagination as the words 
on the printed page stimulate your creativity.”

Print also has the power to revive a sense of 
adventure and challenge those of us who have 
come to rely on step-by-step directions to that 
charming country inn and where to eat when we 
get there. With the classic road atlas, there’s 
no voice urging us to go one way or another, or 
system recalculating how to get us back on our 
original course if we get sidetracked. We’re free 
to change your route on a whim and see where 
the road takes us.  The map will still get us 
where we need to go, it’s just a bit less bossy...

Freedom to think is becoming one of life’s 
"eeting pleasures, as our overcharged minds 
struggle to balance the demands of our work 
and home lives. Through the centuries, people 
of all ages have used a journal or diary to write 
down their re"ections on the day’s events and 
share their thoughts on everything from who has 
a crush on who, to the current political  
landscape to an idea for an ingenious new in-
vention. The world has gained treasured insight 
from reading such works by people like Ann 
Frank, Lewis and Clark, and Leonardo Da Vinci.  
And while your journal might not change the 
course of human events, it can provide you with 
a means to privately express your feelings – 
whether of joy, sadness or frustration. For kids, 
it can also be a learning tool where they write 
about topics of personal interest, note their 
observations, imagine, wonder and connect new 
information with things they already know.3  

Taking a pen to paper can lead to so many 
places, even back to a time when friendship 
was something that wasn’t managed via text 
message or voice mail. A handwritten note or  
invitation, dropped in the mail and delivered to 
the home of a loved one is surprising and  
meaningful in this age where words can be 
deleted at a keystroke. A “real” card conveys 
the feeling that you’ve taken the time – and the 
person on the receiving end may just keep your 
note “forever”. 4  

Set yourself free to go where no signal can, 
where the only roaming is in your mind or at the 
end of your pen. Who knows where you might go 
and what you might !nd... 

* Some of the hotels and travel providers offering “digital detox” packages: Via Yoga; 
The Cove Atlantis in the Bahamas; The Quincy Hotel in Washington, DC;  
The Renaissance Pittsburgh Hotel; Hotel Monaco Chicago; Teton Mountain Lodge & 
Spa in Teton Village, Wyoming; and the Lake Placid Lodge in Lake Placid, New York.
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PAPERbecause
a lot of places worth going to don’t get a signal, 

and hopefully never will.

High in the mountains, out in the country, even your nearest nature trail are just a few places that are  
more enjoyable with a simple map, your senses, and no distractions. Learn more at PAPERbecause.com.



PAPERbecause
It’s one of the most recycled products on the planet.

Nearly 64% of paper is recovered for recycling, compared to 35% for metals, and 8% for plastic.  
And we want all those numbers to increase, so please remember to recycle. To learn more, please visit PAPERbecause.com.



Ask someone what the Mobius loop is and you’ll probably get a blank stare. But show 
them a symbol formed by three arrows making a triangle, and you’ll be hard pressed 
to find anyone who can’t tell you it’s the logo for recycling.

This instant “brand recognition” could earn recycling an award for the most  
successful awareness campaign in recordable history. Modern society has seen the 
merits of this core environmental principle, and its mass acceptance has helped make 
paper one of the most recycled products on the planet.

In fact, nearly 64% of paper used in the U.S. was 
recovered for recycling in 2010 according to the 
American Forest & Paper Association.1 This was 
more than any other material: only 35% of metal, 
27% of glass and 8% of plastic is recycled,  
according to the EPA.2 Meanwhile, in Canada, 
66% of paper used domestically was recovered 
and recycled in 2009 according to The Forest 
Products Association of Canada.3 Just think,  
all of this paper is being given a new lease on  
life and not going into the world’s already  
brimming land!lls.

Paper recycling is easy and effective.
There are a lot of reasons why this is the case, 
and they start at the very beginning of the  
product life cycle. The most common raw  
material used to make paper is trees, a natural 
resource that regenerates itself or can be  
regenerated through plantings. And, contrary 
to what many say and believe, North America’s 
forests remain proli!c. In fact the overall area of 
forestland today in the United States is nearly 
identical to what it was over a century ago.4 Part 
of the reason for this is the increased adoption 
of sound forest management practices because 
for every tree harvested in a managed forest, 
several more are replanted or naturally  
regenerated in its place. A kind of recycling at 
the source, if you will.

At the manufacturing level, modern papermaking 
practices ensure that no part of the wood  
harvested goes to waste. What isn’t used in  
actual paper production is transformed into 
energy that fuels the process. Domtar, for  
example, is 75% energy self-suf!cient thanks 
to co-generation facilities at most of its  
facilities that use renewable fuels like spent 
cooking liquor and bark (aka biomass) to  
produce steam and electricity used by its mills.5 
We also used over 150 million lbs. of  
post-consumer !ber in the manufacture of  
our papers.

Initiatives like these undertaken by Domtar and 
other manufacturers, in combination with the 
sector’s commitment to responsibly managing 
forests and using resources, have helped make 
forestry, paper and packaging among the most 
sustainable industries in existence.6

While industry is doing its part to reduce the 
environmental impact of paper production, 
and governments are encouraging recycling 
programs, probably the biggest reason for the 
grass-roots appeal and success of this  
phenomenon is that anyone can make a  
genuine impact. As a consumer or end user, you 
can choose to use papers that contain recycled 
!ber, paper that comes from responsibly  
managed forests – or both! Also, you can be 
faithful about tossing your of!ce paper, mail, 
used magazines, newspapers, packaging or 
other paper products into the recycling bin.  

With the average person using over two  
hundred pounds of printing and writing paper 
every year, you can make a real difference for 
the environment by keeping your paper waste 
out of land!lls. In other words, it’s in your power 
to contribute to the ongoing revolution of the 
Mobius loop!

PA P E R  B E C A U S E

It’s one of the most recycled products on the planet.
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3 PA P E R  B E C A U S E

Paper means that you mean business.

Paper remains an indispensible part of business in the Web age.

In fact, while computers are firmly entrenched as the main work tool in most offices, 
people continue to print out key documents for important meetings, and turn to  
printed sources for reliable information. In addition, many organizations will tell you 
that their customers respond better to print advertising than online messages. In 
business, paper and electronic media are not incompatible. They are the perfect  
complement for one another!

Knowledge is power in any business, and  
computers and the Web provide virtually  
unlimited access to information and opinion on 
every topic. To manage the scope of this  
wellspring of data and to extract what’s  
important, many business leaders and their 
teams are pressing print or relying on other 
forms of print media. Indeed, according to a poll 
conducted by Doremus and the Financial Times, 
60% of the senior executives they surveyed 
across North America, Europe and Asia said  
that when they want in-depth analysis, they turn 
to print.1

This reliance on print is not the exclusive purview 
of the executive. There is also a notable  
preference among professionals at every level for 
reading printed documents compared to online,  
especially when they are working in a team  
setting or need to really assimilate information.  
A 2009 study conducted by Harris Interactive® on 
behalf of Earthtone revealed that 64% of workers 
prefer ink on paper when it comes to reading. 
Ironically, the rate was even higher (70%), with 
employees of technology companies.2

And why is this? Research has shown that, 
among other things, many people !nd hard  
copies more practical to manage during  
presentations or group discussions because 
they are easier to navigate and annotate than 
electronic documents. What’s more, it has been 
argued that we learn differently from the printed 
word than from a screen, and that we may  

actually learn better from a book, newspaper or 
printed report than we do using a computer.3

Print also continues to be the preferred 
medium of many consumers. The Doremus/
Financial Times study revealed that nearly two 
thirds (64%) of the executives they polled said 
they pay more attention to print ads than online 
ads. Direct mail also remains a highly effective 
marketing strategy, with 80% of people reading 
or scanning promotional material they !nd in 
their mailbox4 and many making purchases as 
a result. Print remains highly effective in the 
competitive business-to-business (B2B)  
marketing arena, with many customers favoring 
print ads over online versions. In a USA  
Strategies survey, new product introductions, 
print ads and editorial coverage were viewed as 
the most important advertising options by  
B2B customers.5

FedEx Of!ce, in its third annual Signs of the 
Times national survey of small businesses, 
demonstrated that small business owners also 
see the value of print, revealing that well over 
half of those surveyed (61%) believe traditional 
marketing and advertising methods are more  
effective than web-based counterparts at  
bringing in customers.6

The reasons behind the enduring popularity of 
print may be as varied as the customers  
themselves and the products they are buying, 
But, as Alexa Wigging, Director of online  

marketing for PC World magazine pointed out, 
there are also a number of practical constraints 
that can lead a customer to choose a traditional 
print document rather than a rich media !le, 
such as software compatibility and upgrades, 
and an of!ce environment that may not be  
conducive to listening to audio !les.7

No one is suggesting that online document  
sharing or advertising are not practical and 
effective business tools. But, it is clear that a 
strategically placed print ad or a colorful,  
printed presentation continue to have a strong 
impact both in the conference room and on the 
bottom line. Printed and electronic media work 
well together to reach the widest audience  
possible for a brand. And isn’t that what  
business is all about?

9



PAPERbecause
Paper means that you mean business.

59% of Senior Executives prefer printed versus online information.  
100% of those executives also like to get straight to the facts, so please visit PAPERbecause.com.



PAPERbecause
well-managed, FSC® certi!ed forests guarantee that future 

generations will be able to experience nature, not just read about it.

Domtar is committed to the environmentally responsible production of paper and sustainability of traditional childhood pastimes. 
To learn more, please visit PAPERbecause.com.



PA P E R  B E C A U S E

Well-managed, FSC certified forests guarantee that future generations 
will be able to experience nature, not just read about it.

Forests are one of the world’s greatest playgrounds. 

Every year in North America, hikers, bikers, Boy and Girl Scouts, campers,  
birdwatchers and countless other outdoor enthusiasts choose the forest landscape as 
their place to escape and reconnect with nature. And, thanks in part to the adoption of 
responsible management practices by companies like Domtar, which understand there 
is a social component to good forest stewardship, this precious resource – and its  
inhabitants – will be around to be appreciated by generations to come.

Some might question whether today’s kids, 
linked as they are to their cell phones and other 
electronic devices, even want to take a walk in 
the woods. Indeed, this question has sparked 
much discussion among child development 
experts, parents groups and other interested 
parties, and is at the root a number of local and 
national programs to get youth away from their 
computers and outside to play. Initiatives like 
Let’s Move Outside!,1 National Get Outdoors Day2 
and its precursor More Kids in the Woods, which 
are supported by educators, government  
agencies, recreational organizations, which have 
been very successful across the U.S. and are 
initiating a whole new audience to the wonders 
of Mother Nature.

Many paper manufacturing companies,  
including Domtar, support the recreational use  
of their owned or leased lands by providing  
access to outdoor clubs and participating in 
youth educational initiatives. Domtar’s Windsor 
Mill in Quebec welcomes several hunting and 
!shing clubs in its forests. Our mill in Dryden, 
Ontario has hosted an annual forest  
conservation course for teens for more than 
50 years. And, foresters from our Ashdown and 
Woodland mills teach kids about forest  
conservation and certi!cation every year as part 
of school and summer camp programs.   

These annual community outreach activities  
re"ect not only our passion for the forest but 
also our longstanding commitment to  
responsible management practices and the  
principles of Forest Stewardship Council™ 
(FSC®). The FSC is one of the leading third-party 
forest certi!cation organizations in the world – 
and the certi!cation system favored by Domtar 
whenever possible.

To receive accreditation as a responsible  
forest manager under the FSC, a company  
must ensure that the bene!ts of the forest are 
shared among multiple stakeholders. In fact,  
it’s right there in the organization’s 10 principles 
and 57 criteria for forest stewardship: “Forest 
management operations shall encourage the  
ef!cient use of the forest’s multiple products 
and services to ensure economic viability  
and a wide range of environmental and  
social bene!ts.”3

A certi!ed company’s practices must also 
protect the plant and wildlife species that live in 
this special ecosystem under its care. The FSC 
requires the conservation of biological diversity 
and its associated values, water resources, 
soils, and to ensure the ecological functions 
and integrity of the forest is maintained.4 While 
the environmental case for this approach is 
evident, the social rami!cations of preserving 
nature’s richness and diversity should not  
be forgotten.

By safeguarding the habitats of the plants and 
animals that live in the forest, companies like 
Domtar are helping ensure that nature lovers 
and outdoor enthusiasts will continue to be  
able to enjoy all the excitement of discovery 
it has to offer.5 This commitment to FSC is one 
of the reasons we are applauded by leading 
environmental organizations like the Rainforest 
Alliance and the World Wildlife Fund (WWF).

We are proud to be part of the efforts to ensure 
that, down the road, “the forest experience” is 
not something our grandchildren will get by  
visiting a website. It will be something they can 
live !rsthand.

12
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PA P E R  B E C A U S E

Print is an art form.

When you come across something that just blows you away, you’ll sometimes think to 
yourself “Now THAT is a work of art!” It could be anything, from a hot rod to a great 
pair of stilettos or, more conventionally, a painting or a sculpture. It can also be a 
beautiful printed piece.

The printing press was invented in the 15th  
century by the German Johannes Gutenberg – 
and it has been wowing audiences ever since.  
This early technology gave rise to an explosion  
of printed documents, and provided access to  
information and enlightenment to the reading 
and listening public. Illustrations soon were  
added to the texts, bringing them an even  
broader level of appeal and opening up a new 
world for non-literate audiences. Political and 
religious messages were communicated via  
caricatures and stories told via comic strips – 
often without a single word on the paper. It was 
an artistic revolution for the masses!

Print remains a medium of choice for today’s 
readers, despite the growing appeal of  
e-publications. In the U.S. alone, a projected 
316,480 new printed books and editions were 
published in 2010, a 5% increase from the  
previous year. 1 If you factor in self-published 
books, that number increases exponentially. In 
fact, CreateSpace, the self-publishing arm of 
Amazon.com, says that its books increased by 
80 % from 2009 to 2010.2  

And speaking of books, it’s a simple fact that 
many people do judge a book by its cover. No 
one reads a book before buying it and authors/
publishers have just seconds to grab the reader, 
so it’s crucial that the cover and back cover texts 
be compelling. An eye-catching and skillfully  
printed dust jacket can actually mean the  
difference between success and obscurity for  
an author.   

In a similar vein, there’s the enduring impact 
of album and CD cover art. This distinctive art 
form is a favorite topic of discussion for  
musicologists and music lovers alike. Case in 
point, Rolling Stone magazine has a special  
section of its website devoted to the top 100  
album covers.3 Rock/pop music historian  
Robert Benson discusses how a listener’s  
emotional connection to an album  
encompasses both the music and the artwork 
that accompanies it: “At times cover art is part 
of that emotional connection we have with  
music. Anyone who has owned a record  
collection has spent time pouring over an album 
cover while listening to the music.”4

Many !ne artists also revel in the intimacy of  
paper and ink, using time-honored techniques 
like the woodcut, silk screen/serigraphy,  
etching, intaglio, aquatint, monotype and  
calligraphy to convey their visions.5 Artists 
around the world are pushing the boundaries 
of what print can do, bringing renewed life to 
a craft that has stimulated the human senses 
for centuries. Professional photographers also 
often favor print for exhibiting their art, even if 
their cameras are digital.  

Indeed, experts will tell you that it’s thanks 
to print that we still enjoy much of the artistic 
output of the last several centuries. They also 
express concern over the loss of contemporary 
art pieces that are strictly digital: “The threat 
is very real that, unless we do something, we 
will have a ‘lost generation’ in terms of our 
cultural heritage,” says Dr. David Anderson, who 
is helping to save the more complex artworks of 

the digital age from oblivion. “Past generations 
captured who they were and what they did via 
museums and books, but the pace of  
technological development in the digital age has 
now outstripped our capacity for preservation.”6    
And let’s not forget the craft involved in today’s 
technology-driven commercial printing. The  
modern printing press is a magical engine of 
design that can churn out exciting print pieces 
through sophisticated techniques like foil 
stamping, embossing, and !nishing. Just think 
of the stylish packaging of the Apple products or 
a slick print ad in a magazine or even a clever 
point of sale display. Thanks to digital and  
on-demand printing, print customers can order 
just what they need, when they need it – with 
spectacular visual results. Online service  
providers even allow you to create your own 
work of art, printing personalized books with 
your family pics and stories. 

Print can be a treat for the senses and food for 
the soul. It’s an art in and of itself with a special 
ability to showcase the miracles that simple 
paper and ink can do.

13
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PAPERbecause
print is an art form.

With the printed page, you can hold art in your hands, mount it on a wall, put it in your pocket,  
read or sing it out loud. Even create art yourself, and we are committed to keeping it that way.  

Learn more at PAPERbecause.com.



PAPERbecause
a résumé is a summary of your professional career, 

not a blog about what you had for breakfast.

Domtar is committed to the environmentally responsible use of paper and to the advancement of everyone’s career.  
To learn more, please visit PAPERbecause.com.



When submitting a résumé to a prospective employer, the assumption is that you  
actually want the job. Providing too much personal information in this initial  
introduction can backfire and be considered by some recruiters as unprofessional.

With paper, you get to choose everything interviewers see and how they see it. 

Electronic résumés have been common practice 
since the late 1980s, although the technology 
has certainly evolved over the past 20 years. 
Initially, electronic versions of résumés were 
actually scanned versions of paper documents 
that were saved into a database, with candidate 
information classi!ed and accessed via key 
words. Then later in the 1990s came the career 
site, where people could submit their application 
online. These were then invariably printed out so 
they could be put in a !le for HR managers.  
Next, people began sending their résumé by  
email, "ooding the in-boxes of recruitment  
agencies and hirers alike. Today, many  
corporations, or at least those that can afford it, 
accept applications only through their own  
tailor-made system. And, of course, you can  
apply for jobs via massive résumé databases like 
Monster.com and Workopolis.

But despite all of the technology available to  
help you with your job search, most  
employment experts still recommend that you 
have a paper version of your résumé on hand 
throughout. A popular online job search site 
reminds us that many companies don’t have an 
application database to accept résumés. This 
would be especially true of a small or medium-
sized business.

Even those that are equipped with this  
technology may decide to print your document for 
discussion. But what will it look like? A résumé 
printed out from a large database might not be 

in a format you like or highlight the content you 
feel best re"ects your quali!cations. With paper, 
you can tailor your experience to bring out your 
strongest points for a given job, and increase  
its impact by presenting your information in a  
manner that will visually attract the reader. In 
other words, you can put your individual stamp 
on it.

This ability of the paper résumé to provide a 
“uniquely you” experience is another reason 
why it is still relevant. Anyone who attends a job 
fair as part of their search for employment will 
tell you that recruiters scouting out prospects at 
events like these still gather paper résumés.1 At 
the same time, they are getting an initial feel for 
the applicant as they meet them in person and 
potentially discuss quali!cations on the spot. 
You never know what they might write in the 
margins once you are on your way!

While a résumé on paper can get you potential 
face-to-face time with a future employer, you can 
use an electronic version to advertise your  
availability around the world just by clicking 
“send.” But is this necessarily a good thing? 
Job search specialists advise some restraint in 
disseminating your information electronically.

In The Riley Guide, a web site that introduces 
readers to the online job search, they caution: 
“Recruiters get tired of !nding the same  
résumés for the same people in every database 
they search. If you get labeled a “résumé  

spammer,” you won’t be considered for job 
openings they are working to !ll. Also, the 
farther your résumé spreads, the less control 
you have over it and the more likely it is to be 
discovered by someone you had hoped wouldn’t 
see it, like your current employer.”

This notion of Web-based information being 
accessible to people who maybe shouldn’t see 
it is another consideration when sending out 
electronic résumés containing personal data 
like your phone number, address and current 
employer. In fact, many recruiting professionals 
recommend transmitting this kind of contact 
information only via a designated email. In 
addition, other private material like the photos 
and exchanges found on social networks could 
show a side of a candidate that might be better 
revealed to their potential boss only after they 
have proven themselves a capable and  
responsible employee...

No one is suggesting that an electronic résumé 
is not valuable job search tool. We are just 
saying that a well-executed printed résumé is a 
classic, formal recruitment tool, accessible to 
every type of employer. 

PA P E R  B E C A U S E

A résumé is a summary of your professional career, not a blog about what 
you had for breakfast.
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Bringing in the mail is one of the few things we all still have in common.

We all laugh, we all love and we all get mail.

When you stop and think about it, there aren’t that many fundamentally human  
experiences that we all share anymore in this age of autonomy. And precious few of 
those could be said to draw an emotional response. But like welcoming a friend to  
our front door, receiving mail is one of them.

The sense of anticipation that comes with  
receiving envelopes, catalogs and packages 
to our home has even been given a name: the 
United States Postal Service (USPS) calls it The 
Mail Moment®. It’s that "eeting thought, that 
subtle "utter in the core of our being that asks 
– “I wonder what’s in here today”. The reward of 
that promise could be a birthday card and note 
from someone special or it could a hefty cell 
phone bill. Either way, we feel something.

Can the same said about most of our emails? 
Sure, email is an ef!cient way to get an answer 
for that overdue report, plan that important  
meeting, and try to keep in touch with friends. 
But the immediacy of email can also be one of 
its downsides. Answers are needed or expected 
right away, creating stress, an emotion we can 
easily do without! According to Jonathan  
McCormick, COO of Intermedia, which  
commissioned a survey of 2,000 American 
adults, one in !ve people feel they are under 
pressure to answer email. Those who tote 
around smartphones confess to having an even 
bigger problem, with 37% of them saying they 
experience email overload. 1

In contrast, people rarely feel pressured to  
immediately respond to conventional mail  
making it one of life’s simple pleasures. There’s 
a luxury of leisure that goes with the printed  
medium that allows you to casually glance at 
bills and advertisements, set aside a favorite 
catalog to leaf through later, and open that 
handwritten invitation to an anxiously awaited 
event. There’s something very human about 
slowing down your pace and taking a moment 
to savor an experience – even if it’s just going 
through the contents of your mailbox.

The heart connection people have to their mail 
is real, and not just for those who get home 
delivery. For the thousands of communities that 
rely on the local post of!ce for their  
correspondence, a trip to the mailbox is more 
than just a daily ritual – it’s a social occasion. 
For many, the post of!ce is considered a town’s 
focal point; it’s where you meet friends, size up 
the competition and get the latest news. The 
public outcry at the suggestion of any closure 
of a local post of!ce is enough to tell you that 
there’s more to getting the mail than just  
“getting the mail”.

Humankind has been sending and receiving 
messages since the dawn of our species, and 
the grand tradition continues today. The USPS 
delivers the mail to 151 million homes,  
businesses and post of!ce boxes, and Canada 
Post Corporation to over 12 million; they  
operate 32,000 and 6,660 postal facilities 
respectively. 2, 3 Unlike digital networks, which 
reach 78% of North Americans 4, the mail 
reaches every single adult across the  
continent – a phenomenal testament to our 
need to communicate and the continued value 
of mail in our society.

It seems that, despite our love affair with the 
electronic gadget, there is still a "ame that 
burns in our hearts for a letter in our hand...
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PAPERbecause
bringing in the mail is one of the few  
things we still all have in common.

Ninety eight percent of people bring in their mail the day it is delivered,  
and 77% sort through it immediately. Learn more at PAPERbecause.com  

and learn more about your neighbors by talking to them around the mailbox. 
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It’ll be remembered longer on paper.

Paper stands the test of time. 

We have printed documents dating back over two millennia that can still be read and 
enjoyed today. No system upgrades or hard drive crashes can prevent us from going 
to a museum and viewing the original Dead Sea Scrolls or Leonardo da Vinci’s  
hand-drawn Vitruvian Man. And there are no multiple versions of Beethoven’s  
symphonies to confuse us, just his precious handwritten scores.

The timelessness of paper is not reserved for 
the world’s great masterpieces. That scrapbook 
marking the special milestones in your life or 
those treasured handwritten notes tucked away 
in your keepsake box enjoy the same longevity 
– and continue to give you pleasure every time 
you see them. But seeing them is just part of 
the experience. You can also hold these precious 
memories in your hand, eliciting emotions no 
computer screen can. The Greeting Card  
Association (GCA) has researched the emotional 
bond associated with handwritten messages and 
found that nearly one-third of respondents to a 
national survey said they keep the special cards 
they receive “forever.”1

That said, it’s not just your heart that  
understands the power of paper, so does your 
mind. A number of studies have been conducted 
on the ef!cacy of learning on screen compared 
to paper, and it has been proven that paper is 
a better tool for fully assimilating information. 
Researchers at Cambridge University based this 
conclusion on a number of factors ranging from 
the ease and speed of visually/spatially  
locating content on a printed page compared to a 
screen, to the distractions of reading online, and 
the functionality of a screen-based document 
compared to a printed version (e.g. note taking, 
document sharing).2

Anne Magnan, a Norwegian researcher  
publishing in the Journal of Research in  
Reading, declared: “The feeling of literally being 
in touch with the text is lost when your actions 
– clicking with the mouse, pointing on touch 
screens, or scrolling with keys or on touch pads 
– takes place at a distance from the digital text, 
which is somehow, somewhere inside the  
computer, the e-book or the mobile phone. 
Materiality matters... One main effect of the 
intangibility of the digital text is that of making 
us read in a shallower, less focused way.”3 And, 
according to the experts at Cambridge, less 
focus speaks to a lack of full understanding and 
compromises long-term retention of information.

University-level students have also participated 
in studies to assess whether traditional  
textbooks are still the way to go, or if an e-book 
or pdf lecture notes serve them better in their 
academic pursuits. A recent example is the 
Kindle DX experiment conducted by the  
University of Virginia Darden School of  
Business, which revealed that 75-80% of its 
MBA students using the device would not 
recommend it for in-class learning. They felt the 
eReader was too rigid for use in the fast-paced 
classroom environment, noting that you can’t 
move between pages, documents, charts and 
graphs simply or easily enough compared to the 
paper alternatives.4

An earlier pilot study at Princeton University 
concluded that the classroom experience was 
“somewhat worsened” by using an eReader 
compared to printed textbooks.5 Participating 
students admitted that the absence of paper 
documents made group discussions dif!cult and 
that it was hard to go back and review  
e-materials later in the semester. They also felt 
that the inability to ef!ciently take notes on an 
e-book lessened retention.

Based on the work of researchers from around 
the world, one could draw a parallel between the 
relative permanence of paper and how long the 
memories you get from it last. While the screen 
is by nature more illusory, paper remains with 
you as long as you want it to. So whether you 
think you might be a 21st century Great Master, 
the next Dan Brown or even if you’re just a fan 
of the personalized note or an avid scrapbooker, 
your work can leave a lasting impression in the 
minds and hearts of your friends and fans.
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Over dependence on technology might be making us less intelligent.

jsyk, irl kdz twtg + iming buds cr8ting probs @ skool!
Translation: Just so you know, in real life, kids tweeting and instant messaging their 
friends is creating problems at school!

If you needed to read the translation to get the meaning of that first line, you’re not 
alone. In fact, many educators are worried to see that the slang and acronyms which 
are the hallmarks of texting and instant messaging have begun to creep into the  
academic setting. They believe that students’ habitual use of shorthand is affecting 
their ability to write grammatically correct sentences – a skill they need not only to 
write term papers but one that will serve them their entire life.

“They do not capitalize words or use punctuation 
anymore,” says Terry Wood, a teacher with 10 
years of in-class experience. “Even in emails to 
teachers or [on] writing assignments, any word 
longer than one syllable is now abbreviated to 
one.”1

The severity of the educational repercussions 
of texting is hotly debated among the experts, 
some arguing that the English language is being 
“dumbed down” to the point where youngsters 
can’t write coherently anymore. Others claim that 
“textspeak” is actually increasing kids’ ability to 
interact in written form and that it’s simply an 
evolution of the language. Many kids themselves 
(64%) admit to incorporating some informal 
styles from their text-based communications into 
their writing at school. But they also don’t  
consider these electronic texts as “writing”.2

Whatever side of the fence you’re on, an  
important question remains: do the youngsters 
understand that this type of communication is 
not necessarily appropriate outside their circle of 
friends and family? The answer is: not so much...

“[Texting] is becoming such a problem that  
teachers must explain why using the shortcut 
language is not acceptable in the business 
world,” writes Kelley Loftis from Tech&Learning,  

a website devoted to learning through 
technology.3 Chad Dion Lassiter, professor 
at the University of Pennsylvania, cites one 
example of how textspeak is tangibly hurting 
students’ career opportunities: “Admissions  
of!cers have shared with me that a lot of the  
essays they’re encountering now are deeply 
rooted in this technological culture of cut-off 
sentences where you’re writing like you speak. 
After the !rst few sentences, college  
admissions professionals toss them to  
the side.”1

Reports like this suggest that the younger  
generation is not as smart as it used to be 
when it comes to basic decorum for important 
life skills such as applying to college or for a 
job. Until recently, it would have been dif!cult  
to imagine anyone sending a prospective 
employer a cover letter that wasn’t written with 
a formality that both re"ected the candidate’s 
seriousness of intent and showcased their  
professional aptitudes.

As pointed out by a website that teaches people 
to write good letters, “When writing a formal  
letter, often you are addressing a person or 
organization with whom you are not familiar and 
the quality of your content, including spelling 
and grammar will be strongly scrutinized.”4  

Indeed, in a professional context, the  
“laziness of language” exhibited in texting could 
be considered, at best, as a level of familiarity 
that might not be appreciated by a recruiter. At 
worst, it could be viewed as re"ection of a lax 
attitude in other areas – also something you 
don’t want to put forward when you’re asking  
for a job.

So, how can paper help with this distinctly  
modern conundrum? Paper is a classic,  
commanding its own form of respect and  
inherently conveying formality. To print out  
correspondence like a resumé or college  
entrance essay subtly imparts the message 
that a candidate has taken the time to consider 
their application and that they are serious about 
achieving their aspirations. Putting a document 
down on paper, sealing it in an envelope and  
addressing it to a key contact also  
demonstrates an ability to properly adapt forms 
of communication to the right setting so you get 
the optimal result. 
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Memories are more fond on paper.

A memory is something you hold in your heart. But thanks to paper, you can also 
hold it in your hand.

Reading those old letters from your grandfather to his young bride during war  
time, seeing his handwriting, smelling the lingering scent of his cologne – no digital  
experience could compare. Nor would a scan of that bookmark you made for your 
mom for Mother’s Day when you were six (is that a cat or a donkey?), or that first  
Valentine from your secret admirer in fifth grade that still lies carefully preserved  
in your memory box.

The tactile experience that comes with a memory 
on paper is part of the richness of that memory, 
a notion supported by a survey conducted by the 
Royal Mail, which determined that our mood will 
improve by up to 29% if exposed to a positive 
tactile feeling.1 And while the medium may  
become worn or damaged, and the ink on the 
page may fade over the years, handwritten  
letters, printed photographs or homemade crafts 
will never become obsolete, incompatible or  
inaccessible.

The relative permanence of paper is one of the 
reasons that the thank you note, for example, 
remains classic good manners. As Lisa Mirza 
Grotts, etiquette expert and authors said: “The 
look and feel of a handwritten note is  
incomparable and deeply personal. Compared 
to emails, Evites, and everything else electronic, 
paper stands the test of time.” She goes on 
to cite an even bigger authority on the matter, 
Tiffany & Co., which declared: “All good guests 
write thank you notes.”2 A handwritten thanks is 
not only a way for the sender to relive a pleasant 
experience or the thrill of a well-chosen gift, but 
can become a treasured memento to the  
recipient, who feels appreciated for their efforts.

Life’s milestones can be marked in many ways, 
but photos have been one of the main vehicles 
for keeping special occasions alive ever since 
that fateful day back in 1827 when the !rst 
picture was taken.3 Today, one of the most 
popular showcases for such snapshots and 
other memorabilia are scrapbooks. In fact, the 
craft of scrapbooking has become big business, 
with almost one in four people in the U.S. taking 
part (that’s over 32.1 million scrapbookers).4 
In 2004, this breed of crafty individual spent 
$1.4 billion on supplies like albums, stickers 
and other embellishments to make their photos 
“pop” and tell a story to friends, family and 
generations to come.

But scrapbooking is far from the only big  
business banking on keeping paper memories 
alive. Somewhat ironically, technology giants are 
some of the most successful marketers and 
sellers of tools to make the most out of print. 
Home printer giant Hewlett-Packard has an  
entire section of its website, the HP Digital  
Photography Center, dedicated to helping  
customers take and print better photos,  
create photo gifts and, yes, enjoy their hobby of 
scrapbooking. In its Hit Print ad campaign, HP 
hails print as “the way we make our mark, our 
way of making sense of our experience, of  
telling our story.” It also points out “you can’t 
kiss a jpeg.”5

The marketability of memories in print has also 
been recognized by Apple, whose iPhoto digital 
photo management tool gives customers the  
opportunity to create and order customized 
photo books, cards and calendars featuring 
their own images.

Whether it’s coming from technology companies, 
the booming crafting market or just those who 
still like to sit down and write a note to a friend 
just to say thank you, the message seems to be 
clear. There is a place for paper in this digitally-
driven world. 
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Well-managed, FSC certified forests give wildlife more private places  
to “populate.”

The North American forest is home to thousands of species of animals, birds  
and insects.

The best way to ensure they continue to thrive and do not join the endangered list 
is to protect their habitat. By engaging in responsible forest management practices 
certified by independent third parties, companies like Domtar are doing just that and 
thereby helping safeguard the forest so it can continue to benefit all stakeholders for 
generations to come.

The best way to accomplish this is by adopting 
strict standards for sustainable forest  
management, standards that are enforced by 
internationally-recognized third parties whose 
seal of approval guarantees that a product has 
been produced responsibly. The Forest  
Stewardship CouncilTM (FSC®), the Sustainable 
Forestry Initiative and the Canadian Standards 
Association are three of the most respected 
organizations in the business in North America. 
Whenever possible, Domtar favors certi!cation to 
FSC, due to its inclusive mandate, which involves 
striking a balance amongst environmental, social 
and commercial interests in a forest.

FSC certi!ed forests are evaluated against 10 
principles and 57 criteria for responsible forest 
management. Among other things, they ensure 
that waterways and wildlife habitat and  
species are protected, and high conservation 
value forests that contain biodiversity values and 
rare or threatened ecosystems are preserved.1 
This commitment to safeguarding forest habitats 
is one of the reasons the FSC has garnered the 
support of many environmental organizations and 
that Domtar is applauded by the Rainforest  
Alliance and the World Wildlife Fund (WWF).

With human activities, such as agriculture, 
urban development and industrial harvesting 
encroaching more and more onto the world’s 
forests, many species are having to adapt to 
new and often less ideal circumstances. Some 
do a better job than others. In Canada, there 
are currently 340 forest-associated species at 
risk, representing 55% of the Committee on the 
Status of Endangered Wildlife in Canada listed 
species at risk.2 These include the grizzly bear, 
the marbled murrelet, the moose, the northern 
goshawk and the woodland caribou. According 
to the U.S. Fish & Wildlife Service, there are 
618 U.S. animal species listed as threatened or 
endangered.3 Many of these live in the forest or 
in neighboring areas.

We are lucky in North America in that forest 
wildlife habitats are being better preserved here 
than in many parts of the planet. In fact, the 
overall area of forestland today in the United 
States is nearly identical to what it was over a 
century ago,4 largely thanks to forest owners 
and managers who are committed to long-term 
sustainability of the resource. In responsibly 
managed forests, for every tree harvested, many 
more are replanted or naturally regenerated in 
its place. 

The richness of animal life in our forests is 
a treasure that can be lost – you’ve probably 
never even heard of the now extinct Eskimo 
curlew or the Carolina parakeet that lived among 
us. But by remaining committed to protecting 
the habitat of birds like these and the many 
other two-, four- or multiple-legged residents 
of the forest, we can all continue to enjoy their 
company far into the future. And the best way to 
do this while still enjoying the economic bene!ts 
the forest has to offer, is by maintaining our  
support of sustainable management practices 
that take into account their need for food, a 
home, and a quiet place to…you know.
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Opening a nice envelope is surprisingly exciting.

There is always a bit of an element of surprise when you get your mail.

Will you find a birthday card? A wedding invitation? Your income tax refund check? 
Your credit card bill...

While the latter may elicit a feeling of panic, the 
sight of a hand addressed envelope invariably 
gives a thrill. In today’s “e” dominated society, 
the fact that someone has taken the time to 
sit down and write a personal note to you is an 
experience like few others. It speaks to an era 
when shooting off a quick Evite to your 40th 
birthday party or thanking people for a baby gift 
via your Blackberry would have not only been 
considered rude but wholly inadequate.  
Somehow, paper seems to make a sentiment 
more formal, more sincere, more real.

Unlike email, most people actually look forward 
to getting their mail. Indeed, in a survey  
conducted by the United States Postal Service 
(USPS), 98% of consumers bring in their mail the 
day it’s received and 77% sort through it  
immediately.1 This sense of anticipation and 
emotional reaction is what the USPS calls The 
Mail Moment®. It has been linked to the physical 
act of holding an envelope in your hand and  
tearing it open to see what’s inside. In fact, the 
Royal Mail has determined that our mood will 
improve by up to 29% if exposed to a positive 
tactile feeling2 (like "ipping over a postcard 
you’ve gotten in the mail to see who it’s from).

The booming market for greeting cards is, in 
fact, a strong illustration of the continued  
popularity of paper-based missives for  
transmitting best wishes and other memorable  
messages. Although over 500 million e-cards 
were sent worldwide in 2009, the number pales 
in comparison to the amount of traditional 
printed cards delivered. According to the  
Greeting Card Association (GCA), this totalled 
seven billion last year!3 The group also argues 
that giving a greeting card creates a lasting  
impression and emotional bond between sender 
and receiver. Indeed, a national survey  
conducted for the GCA found that nearly  
one-third of respondents said they keep the 
special cards they receive “forever.” 4

Even the arrival of so called “junk mail” is 
greeted with enthusiasm. According to the 
USPS, people spend an average of 25 minutes 
with direct mail5 such as sales "yers,  
promotions, coupons, etc. And this is good news 
for the sender since the same study showed 
that receiving targeted direct mail inspires many 
people to go out to the store or buy online from 
the retailers who sent it. In fact, in a survey 
conducted in 2008 on behalf of Pitney Bowes, 
nearly 94% of consumers surveyed said they 
had taken action on promotional offers and cou-
pons received via direct mail over the past year. 
Coupons offering discounts on groceries are the 
most likely to be used, followed by coupons for 
health and wellness products, entertainment, 
and electronics.6

Finally, what’s great about communicating on 
paper is that you can give the same thrill to a 
friend, family member or neighbor as you get 
when you receive a special envelope in the mail. 
It’s easy, quick and can be just as much fun for 
the person sending it as for the lucky recipient...
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No matter what color ink is printed on it, EarthChoice® paper is  
always green.

Domtar EarthChoice® is the largest family of environmentally responsible papers  
ever assembled.

But it’s more than just a product line. It includes a range of papers certified to the 
highest standard for responsible forest management in the world and designed for  
all kinds of end uses – from business and publishing to design and printing.

This makes EarthChoice an ideal end-to-end 
solution for companies looking for products that 
re"ect their environmental and social values – 
and declare their commitment to sustainability 
for the entire world to see. But what is it, exactly, 
that makes these products so “green”?

First, the EarthChoice family contains papers 
that are certi!ed to the standards of the Forest  
Stewardship Council™ (FSC®), meaning that 
the virgin !ber used to make them is harvested 
from responsibly managed forests. Sustainable 
management practices are one of the keys to 
safeguarding the future of the world’s forests and 
one of the foundations of Domtar’s business  
approach. Domtar is committed to responsible 
!ber procurement, continuously increasing the 
amount of FSC certi!ed !ber we use every year.

The amount of certi!ed !ber Domtar purchased 
has increased to 28% from 13% just several 
years ago.1  But our commitment to a  
responsible chain of custody (i.e. the path a 
product takes from raw material to !nal product) 
goes beyond the forest and all the way into our 
mills, converting centers and distribution  
network. Indeed, all of our facilities hold FSC 
Chain-of-Custody certi!cation, which means that 
even though we don’t use only certi!ed virgin  
!ber in all our papers, we still comply with the 
requirements of the FSC’s Controlled Wood  
standard for ethical harvesting.

The second reason EarthChoice papers are so 
“green” is that, in addition to being made using 
FSC certi!ed virgin !ber, some of them also 
contain recycled !ber. In fact, Domtar used over 
150 million lbs. of post-consumer !ber in our 
products in 2011. We’re pleased to offer our 
customers this added environmental factor in 
many of our products.

At the manufacturing level, modern papermaking 
practices ensure that no part of the wood  
harvested goes to waste. What isn’t used in  
actual paper production is transformed into 
energy that fuels the process. Domtar, for 
example, is 75% energy self-suf!cient thanks to 
co-generation facilities at most of its  
facilities that use renewable fuels like spent 
cooking liquor and bark (aka biomass) to  
produce steam and electricity used by its mills.2

Finally, all FSC certi!ed EarthChoice papers 
are Rainforest Alliance Certi!ed.TM  Domtar is 
also pleased to make an annual contribution of 
$350,000 to WWF from the sale of  
EarthChoice® products to support their global 
conservation efforts. These products are a 
re"ection on the people and businesses that 
use them because they embody their corporate 
commitment to the environment and sustain-

ability. They are designed to not only conserve 
the Earth’s precious resources – but also to pre-
serve a company’s most valuable assets: their 
brand, their identity and their reputation.

If you want to put it on paper, choose Domtar 
EarthChoice!
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The age-old expression “get your head out of the clouds” is losing some of its clout 
now that we’re being invited into the cloud to make our work lives simpler and  
more efficient.

This particular cloud is a virtual wonderland where documents, email, critical  
computer applications, operating systems and the rest of those things that ensure our 
cyberworld is running smoothly are stored. It’s essentially a vast network of servers, 
accessible via the Web anytime, anywhere, and increasingly, from any type of device.

The cloud is the latest – and some say greatest 
– way to ef!ciently share documents without the 
worries of system updates or hardware  
compatibility. But what do you do when you need 
to sit down to read and understand a report, take 
notes or discuss it with colleagues? If you’re like 
many people, you print it.

Up until recently, the task of printing remotely 
from a smartphone, tablet, netbook or even 
some laptops was extremely dif!cult. But  
technology companies have acknowledged that 
their customers still sometimes need hard  
copies of documents and have responded with 
an array of solutions that enable users to print 
directly from the cloud anywhere there’s an  
Internet connection.

“Even in the digital age, the world relies on  
printing. Companies that give their employees 
a lot of "exibility with their mobile devices can 
ensure that working hours, traveling, and waiting 
times are used productively,” pointed out  
Henning Volkmer, in an article for Virtual  
Strategy Magazine.1

Print’s ability to increase ef!ciency and facilitate 
the assimilation of information is a recurring 
theme in a lot of research on the roles of  
technology and paper in the workplace. For  
example, a 2009 study revealed that 64% of 
workers prefer ink on paper rather than a screen 
when it comes to reading. The rate was even 
higher (70%), with employees of technology 
companies2. Further research, conducted at 
Wayne State University, found that reading on 
paper is actually 10-30% percent faster than 
reading online, in part because it is easier to 
track where the reader is on the page.3

Yet another study by the Rank Xerox Research 
Centre in Cambridge noted that people like to 
be able to take notes and highlight passages in 
a text – functions that are still not that  
user-friendly on screen. This study also  
concluded that to learn, you need to  
summarize, and to summarize you need to  
understand a topic in-depth, which is often  
more dif!cult online.4

Meanwhile, a recent survey of “millenials” (i.e 
people born after 1985) showed that 65% of 
respondents felt that it’s easier to view or read 
something on paper.5 And about the same 
percentage of senior executives agree, with 60% 
saying that they still prefer printed material.6

Speed. Ef!ciency. Practicality. Accessibility. 
Teamwork. Function. Analysis. Comprehension. 
Environmental responsibility. These are all 
things those executives want to see delivered in 
their boardroom – and they are all things better 
achieved in some cases by using paper.
The convenience and capacity of the cloud are 
irrefutable. But when you need to get a job  
done here on Earth, sometimes it’s simply best 
to print.

PA P E R  B E C A U S E

The cloud can put all your files at your fingertips, just so long as you 
have a printer.
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Underneath all our wireless streaming, hands-free technology, we’re  
still people.

Life has been called the human experience.

Events and emotions – what we see, what we do, what we feel, what we touch – are 
what make us who we are. And as much as technology has enriched our lives, we are 
not composed of electrons nor can our emotions be measured in megabytes or pixels. 
We feel with our hearts.

Things on paper, whether it be a favorite book, 
a handmade birthday card or even our !rst ever 
pay check, can deliver some of the most  
de!nitive experiences in our lives. The fact they 
are printed lets us enjoy them for as long as we 
want to, even if it’s just to look at them one day 
and remember where we were back when.

Paper is considered by some as more “human” 
because it elicits emotion. What’s more  
meaningful, getting yet another email or  
receiving a handwritten note in the mail? And 
who doesn’t love getting the latest catalog from 
their favorite store labeled with their own name 
as a valued customer? Studies have proven that 
it’s not just fun, this kind of tailored attention 
pays off for retailers. According to the United 
States Postal Service, those who receive a 
printed catalog from a retailer are twice as likely 
to buy online from that retailer as consumers 
who do not receive the catalog.1 Part of that, if 
you ask the experts, is the appeal of a tactile 
experience. Paper in this case clearly doesn’t 
compromise or exclude the online experience, 
but rather enhances it.

Even in the fast-paced world of business, many 
people prefer print over digital, especially if the 
document is a springboard for discussion or 
when a deep understanding of the subject matter 
is required. Among senior executives, 59% trust 
printed magazines, journals or newspapers over 
online sources for information, and 60% turn to 
print when they want in-depth analysis, according 

to a 2007 survey by Doremus and the  
Financial Times.2 What’s more, the majority 
of U.S., adults feel that printed media is just 
easier to read than something onscreen.3 This 
has been attributed to everything from screen 
glare to the inconvenience of scrolling down 
longer online texts.

Paper can also help us calm the sense of 
anxiety that can result from the steady "ow of 
information coming at us from every direction, 
every day. By printing out certain emails and 
!ling away key paperwork, you are reasserting 
control over data overload and choosing what’s 
important and what isn’t.

And how about the granddaddy of all  
organizational management tools – the “to do” 
list? Despite the advent of online to do list  
managers like Remember The Milk, Ta-da Lists 
and Zoho Primer, many of us still prefer to take 
pen in hand to write down tasks we want to  
accomplish. There’s nothing quite like the 
feeling you get from checking off those jobs 
one-by-one. As web worker Anne Zelenka noted 
“clicking a checkbox with your mouse doesn’t 
compare.”4

There are more reasons that paper and print 
help de!ne the human experience than can  
!t on this page (as you can see elsewhere on 
 this site). But fundamentally, it can be boiled 
down to the simple fact that we’re not  
computers, we’re not numbers, we have  
feelings. And a world where the only way we can 
send and receive information is on a screen, 
well, it just wouldn’t feel right.
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Domtar is committed to the environmentally responsible use of paper and cultivation of friendships.  
To learn more, please visit PAPERbecause.com.
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the mail carrier is getting a little pudgy. 

Domtar is committed to the environmentally responsible use of paper and to keeping your mail person as healthy as possible. 
To learn more, please visit PAPERbecause.com.



Correspondence by mail may be traditional but that doesn’t make it a bad thing.

It remains an effective, reliable and often more official method of communicating than 
email. Not to mention, that nice mail carrier that drops by every day (who you might 
notice is getting a little thicker around the middle due to the lightness of his mail 
pouch) can’t deliver you a digital package. At least not until someone works out that 
whole “other dimension” thing…

Universities don’t send acceptance letters via 
email. Insurance companies send refund checks 
through the mail. Flyers with the latest sales 
can be found online, but how many get caught in 
spam !lters or lost in crowded in-boxes? There 
are instances where there is just no substitute 
for ink on paper.

And direct mail – catalogs, "yers, promotions – 
are a great example of this. The effectiveness of 
direct mail in capturing consumers’ attention has 
been the subject of numerous studies, and it has 
been proven time and again that people enjoy 
lea!ng through customer-oriented publications 
and seeing pictures of what they can buy. In fact, 
according to a study conducted by the United 
States Postal Service, consumers spend an  
average of 30 minutes looking at catalogs and 
25 minutes with direct mail. What’s more, they 
eagerly await their arrival (can you say as much 
for most of your emails?). The same USPS study 
revealed that 98% of consumers bring in their 
mail the day it’s received and 77% sort through  
it immediately.1

And they aren’t just looking either.  An Ipsos US 
study revealed that 67% of the online population 
is driven by of"ine messages to perform online 
searches for more information on a company, 
service or product. Thirty-nine percent of those 
respondents then make a purchase.2 What’s 
more, another USPS study from the same year 
determined that those who received a printed 
catalog from a retailer were twice as likely to 
buy online from that retailer as consumers who 
did not receive the catalog.3

Unlike the vast majority of emails we receive, 
getting something in the mail elicits a tangible 
emotional reaction. In other words, we actually 
look forward to getting a handful of letters and 
"yers, and enjoy sorting through them to see 
what they have to offer. The USPS has dubbed 
this The Mail Moment,® and points out how mail 
connects in ways other media can’t match.4 A 
study for the The Royal Mail indicates that our 
mood will improve by up to 29% if exposed to a 
positive tactile feeling.5

And, if this is true of the Pottery Barn catalog, it 
is surely even more so of a (gasp!) hand-written 
note from a friend, an invitation to a favorite 
cousin’s wedding or a postcard from a faraway 
place. An e-card is fun, but you can’t put it up 
anywhere as a visual reminder that someone  
remembered your birthday or wants you to get 
well soon. Receiving these things in the mail is 
a gift and brings you joy – unlike many emails.

Paper correspondence is effective, targeted and 
enjoyable. Plus, the mail carrier will never ask 
you for a 12-digit password before he gives you 
your package!

PA P E R  B E C A U S E

The mail carrier is getting a little pudgy. 16
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Sustainability is the only business model that will survive.

Using the words “paper” and “sustainability” in the same sentence makes perfect 
sense! Paper is actually one of the most sustainable products on the planet and  
some papermakers are among the most responsible companies in the world –  
because they know it’s the smart way for today’s businesses to ensure they’ll still be  
around tomorrow.

Many corporations have made sustainability 
part of their core vision, linking it directly to their 
strategies for growth and innovation. This  
connection to innovation is an important one 
since, according to sustainable business  
experts, increasing market demand for  
sustainable products has been a prime motivator 
of technological advancement in recent years, 
and a top success factor for many companies.

 “The key to progress, particularly in times of 
economic crisis, is innovation,” said an article 
in the Harvard Business Review. “By treating 
sustainability as a goal today, early movers will 
develop competencies that rivals will be  
hard-pressed to match. That competitive  
advantage will stand them in good stead,  
because sustainability will always be an integral 
part of development.”

Domtar is one of those early movers, having  
adopted the “green path” long before many 
thought it was possible for a pulp and paper 
company to be sustainable. In 2003, the  
company committed to certifying its forests, 
manufacturing, converting and distribution  
operations to the stringent standards of the  
Forest Stewardship Council™ (FSC®),  
Sustainable Forestry Initiative®  and/or  
Programme for the Endorsement of Forest  
Certi!cation™. This target was reached in 2009.  
Domtar’s efforts in this regard and in other areas 
of sustainability have led to successful, long-term 
relationships with leading environmental groups 
like Rainforest Alliance and the World Wildlife 
Fund – and helped increase its business!  

The growing availability of environmentally 
responsible products is a clear indication of 
industry’s responsiveness to the values of its 
customer base. In fact, more and more  
companies are reviewing their overall supply 
chain with a view to both reducing their  
environmental footprint and strengthening their 
brand with consumers, who themselves are 
increasingly conscious of the impact of their 
purchasing decisions.  

The selection of a sustainable paper is one of 
the key decisions companies can make to  
improve their environmental scorecard, along 
with other responsible choices like lower  
emission trucks and alternative fuels. And many 
are doing just that. So supplying this  
blossoming demand just makes good business 
sense – and proves that sustainability can have 
a positive impact on the bottom line.   

Examples of how sustainability can lead to  
opportunity abound, and here’s an example 
from our own experience. A !rm commitment to 
”green” practices has been a very successful 
business model for Domtar, not to mention a 
great differentiator. It was also the driving force 
behind our bold entry into the emerging  
nanotechnology sector. Our nanocrystalline 
cellulose (NCC), a renewable, recyclable and 
abundant nanomaterial made of cellulose !bers 
from the wood pulp manufacturing process, has 
potential applications for the aerospace,  
automotive, chemical, textile and other  
industries. A product of the future for a company 
with its sights on the long-term.

And there’s that link again between  
sustainability and good business... Another 
recent article in the Harvard Business Review 
pointed out that: “Even those [companies] 
concerned about only business and not the 
fate of the planet recognize that the viability of 
business itself depends on the resources of 
healthy ecosystems.”2 And as surprising at it 
might seem to some, papermakers and other 
large resource-based manufacturers contribute 
to these healthy ecosystems by helping protect 
them through responsible management  
practices. They do this not only because it’s in 
their interest but also because it’s also the right 
thing to do for the future.  

Sustainability and success go hand in hand.  
Forward-looking companies recognize this, as  
do companies that make responsible choices 
which help protect the planet – and also  
happen to shine a positive light on their brand 
and reputation! Sustainability is also a source  
of inspiration and is helping companies in 
sectors across the spectrum of industry build 
innovative and customer-focused businesses 
that are in line to prosper throughout the 21st 
century and beyond.
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Learning is more rewarding on paper.

In many households, the fridge is a showcase for achievement. A gallery where  
primitive art is proudly displayed beside written accolades, where anyone looking for 
a snack can admire and commend!

This classic family tradition remains alive today thanks to another classic: paper. 
Whether the artist’s technique features macaroni, papier-mâché, finger paint or  
glitter, paper is usually there providing the trusty background. And what about that 
glowing first report card or graduation diploma from kindergarten? They’re printed 
too, making them treasured memories to frame or put in an album – after a requisite 
stint on the fridge, of course!

Even in this age of e-learning toys and reading 
tablets, paper still plays a fundamental role  
childhood development. The visual and tactile 
properties of paper give the young mind  
immediate rewards. A child deals directly with 
the medium, not by clicking on a mouse or  
tapping on a keyboard but by getting their hands 
dirty and sticky creating a masterpiece. In the 
case of some troubled kids, creating their own 
art has been shown to provide them with an 
effective way to express their emotions and 
develop a feeling of self-pride.1

The immediacy of paper is also a big part of the 
ongoing popularity of printed children’s books. In 
fact, while sales of e-books for adults continue to 
rise, titles aimed at the under 8 market remain 
static. They represent less than 5% of total  
annuals sales of children’s books, several  
publishers have estimated, compared to more 
than 25% in some categories of adult books.2

This seems proof positive that today’s tech  
loving parents still acknowledge the importance 
of reading printed books as part of the bonding 
experience with their kids and in helping them 
learn certain basics. Alexandra Tyler, a mom who 
reads her own books in digital format, believes 
that story time just wouldn’t be the same on 
an electronic tablet. “When you read a book, a 

proper kid’s book, it engages all the senses. 
It’s teaching them to turn the page properly. You 
get the smell of paper, the touch.” 2 Ari Wallach, 
a dad and New York entrepreneur who helps 
companies update their technology, goes a step 
further: “I feel that learning with books is as 
important a rite of passage, as learning to eat 
with utensils and being potty-trained.”2

Interestingly enough, many parents in the  
Silicon Valley, arguably the world’s hub of  
technology, feel much the same about the 
teaching properties of traditional paper tools 
over electronics. In fact, one of the favored  
institutions in the area is the Waldorf School  
of the Peninsula, where the reigning  
philosophy is that computers inhibit creative 
thinking, movement, human interaction and  
attention spans.3

One of the school’s students, a boy whose 
father works at Google, sums up why he thinks 
learning on paper is better and more rewarding: 
“You can look back and see how sloppy your 
handwriting was in !rst grade. You can’t do that 
with computers ‘cause all the letters are the 
same. Besides, if you learn to write on paper, 
you can still write if water spills on the computer 
or the power goes out.”3 Simple yet true.

But the rewards of paper accompany kids far  
beyond their !rst sticker collection or early  
reading and writing experiences. There are 
plenty of occasions all along their educational 
journey that are made of!cial – and special – 
thanks to the printed word. Think of the  
certi!cate attesting to their brown belt in karate. 
That “A+” paper they wrote for history class. 
Their driving learner’s permit. The letter of  
acceptance from their favored college. And even 
their college diploma.

All of these are more than mere pieces of paper, 
they are hallmarks of life’s achievements so far. 
And that makes them fridge worthy no matter 
how old you are!
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Good design still matters.

You know good design when you see it. It speaks to you. It brings out an emotional 
response. It’s an experience. It appeals to your aesthetic sensibilities, but also your 
appreciation for innovation, your openness to a message compellingly delivered. It 
makes you want to buy – literally or figuratively – what it’s selling. It always has.

When discussing how design continues to impact 
modern culture, you can’t help but think of one 
of today’s uncontested champions of creativity: 
Apple. With its candy colored iMacs, Apple  
differentiated itself in the homogenous world  
of PCs by showing millions of consumers that 
you don’t have to compromise on form to  
achieve outstanding function. As Alan M. Webber 
said in The Apple effect, How Steve Jobs & Co. 
Won Over the World, “Look and feel, touch and 
sound, the user experience is baked into the 
DNA of Apple.”1

But the genius of Apple was precisely that looks 
aren’t everything. Its devices and services must 
also be designed to offer superior performance. 
In the case of cleverly engineered – not to  
mention slickly packaged – products like the 
iPod, iPhone and iPad, they’ve opened up a whole 
new world. And millions of people now live in  
this world.

This same symbiosis of aesthetic appeal and 
execution of purpose also applies to successful 
print projects and campaigns. Print advertising 
continues to deliver results – i.e. sales – for 
virtually any type of business. Everyone from 
car manufacturers, to fashion houses and even 
technology providers are capturing attention 
and market share thanks to artful magazine and 
newspaper ads. This traditional tool clearly still 
packs a powerful marketing punch, with many 
advertisers successfully combining it with digital 
media for maximum multi-channel impact.

Print also remains a favorite in the non-pro!t 
sector, with a majority of fundraisers – 65.1% – 
 identifying it as the most successful  
technique for raising awareness and money for 
their causes.2 Moving images of animals on 
the verge of extinction and regions of the world 
torn apart by war or ravaged by natural disaster 
seize the heart and the mind. Emotional written 
appeals for !nancial help accompany these 
visual calls to action, and easy-to-use response 
cards and self-addressed envelopes provided 
for sending contributions. Good design thinks of 
everything and that’s why it works.

This notion of good design engaging people 
on behalf of a great cause is embodied in the 
Design for Good initiative launched by AIGA, the 
professional association for design in the U.S.3 
Design for Good is a movement to ignite,  
accelerate and amplify design-driven social 
change by providing designers with the tools,  
resources and opportunities to use their  
creative talent to address community needs.

The project, launched in 2011, has already 
scored a number of successes. Take the impact 
of the printed piece created by the in-house 
design team at the University of California Of!ce 
of the President. With its modern and  
compelling arguments, it helped convince the 
State of California to restore $848 million to the 
higher education budget.4 In a slightly different 
twist, some design studios like Joey’s Corner 
have become non-pro!ts themselves, providing  
pro-bono services to help charitable  
organizations create more professional images 
and printed materials to convey their messages 
more powerfully.5

Design really does still matter, whether your 
ultimate goal is to open people’s minds to new 
experiences, generate pro!ts, raise funds or 
increase awareness of an important social  
issue. And a quality printed piece can speak 
loudly on your behalf – and get you the re-
sponse you are looking for.
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Good design has stopping power. And mixed with a strong message, it only needs a moment to make people think,
spark their imagination, and motivate them to do some good. So join Hatch Show Print and Domtar to support

AIGA’S Design For Good Initiative. Learn more at PAPERbecause.com.

Poster by Hatch Show Print for AIGA’s Design for Good
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about sustainable storage, please visit PAPERbecause.com.



PA P E R  B E C A U S E

Sometimes a paper trail is the only way to find what you’re looking for.

Sometimes, there’s just no substitute for paper.

The offer on your first home, with your signature written in ink at the bottom. Your 
passport. Your original birth certificate. The diplomas on the wall at your doctor’s  
office. The fact these documents are on paper makes them more real, more substantial, 
more official.

Be that as it may, more people are embracing the 
concept of paperless in various aspects of their 
lives. One of these is personal !nances. Indeed, 
!nancial institutions have been promoting this 
service not only for its convenience to customers 
but also as a way for them to help “save trees” 
and protect the environment by reducing paper 
use. The latter may be a great selling point, but 
is it true?

While e-banking undoubtedly cuts down on the 
amount of paper documents mailed out to  
customers, its environmental bene!ts are not 
easily de!ned. There has been no empirical 
evidence that any trees are actually being saved 
due to this type of service. Moreover, the claim 
does not take into account important factors like 
the vast amounts of energy needed to power  
major data centers (like the servers used to 
store !nancial data). According to the EPA, this 
totalled 60 billion kilowatt hours in the U.S.  
between 2000-2006 alone, or about the  
equivalent of the electricity used by 559,608 
homes in one year.1 This amount was expected 
to double by 2011.

But perhaps more unnerving to the average  
consumer than the ambiguous environmental  
bene!ts of going paperless are the concerns 
raised about the effectiveness and security of 
relying on digital media for their !nances. Jakob 
Nielsen, a web-usability expert and author  
specializing in how people interact with  
technology said: “The online medium lends itself 
to a more super!cial processing of information, 
you’re just sur!ng the information.” 2 This  

tendency to “read diagonally” when online 
means that you might skim over an important 
discrepancy in your bank statements or fail to 
absorb the real impact of your spending habits 
over time.

Receiving credit card statements and invoices 
by email might be a great way to cut down on 
time and save precious !ling cabinet space, 
especially if you can pay them online as well. 
But there are also some potential trouble spots 
here. Messages can get lost in over"owing in 
boxes, or never even received due to outdated 
email addresses or overenthusiastic !ltering 
programs. What’s more, some experts have 
put into question the protection offered for 
web-based !nancial transactions. Credit Card 
Assist lists a number of drawbacks with going 
paperless with credit card statements including 
the lack of physical records and communication 
proof in the event there is a problem, and an 
increase in identity theft related to online  
information exchange.3

Lack of physical records can also be an issue in 
dealing with other !nancial bodies, namely the 
Internal Revenue Service. While storage  
practices vary from institution to institution, 
banks rarely keep information for more than 
a few years and some just a few months. As 
pointed out by Eleanor Laise of the Wall Street 
Journal, “That means important documents 
may not be readily available when customers 
need them most. The Internal Revenue Service 
can generally audit taxpayers for three years 
after they have !led their return, or six years if 

income has been substantially understated.4”
Indeed, while there are bene!ts to digital  
communication, there are still many instances 
when paper is the best tool for tracking down 
what you’ve done and what’s left to do. Just 
think of the good, old-fashioned “to do list.” You 
can type one out on your PC, but these devices 
get turned off eventually and the list is gone. 
Out of sight, out of mind! But a strategically 
placed “honey-do list” is a constant and  
persistent reminder, improving the odds that 
items will get checked off. In fact, a survey 
conducted by lifehack.org showed that not only 
do most people use a paper to do list, but that 
paper is more than twice as popular as any 
other method listed.5

While going paperless in your life may be  
convenient for some things and help cut down 
on clutter, there are still some occasions where 
leaving a paper trail is the most effective way 
to stay organized and avoid problems down the 
road. Viewing your diploma, reviewing your bank 
statement, having a physical record of your  
current and past !nances cannot be disputed 
when they are put on paper.
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Only tracking your finances online is a good way to lose track of  
your finances.

Money is like time – we often wonder just where it goes! If you’re asking that  
question because you’re spending it faster than you make it, that’s one thing. But if 
you’re wondering where your cash is because you have trouble keeping track of your 
online accounts, then that’s something else altogether.

Most !nancial institutions today encourage their 
clientele to manage their funds, statements, bill 
payments and other transactions via in-house 
online systems. Others have migrated these 
services to “the cloud”, where customer data 
and applications are stored on remote Internet 
servers. There are de!nite advantages to these 
“anywhere-anytime” !nancial management 
capabilities. But, there are also some downsides 
to relying entirely on online tools to monitor your 
balances.

According to an expansive study conducted by 
Pitney Bowes, printed statements or bills receive 
more attention than their web equivalents1, a 
conclusion that supports the existence of a  
phenomenon that Douglas Rushkoff calls  
“Internet ADD”. Mr. Rushkoff, a New School 
University professor and author, argues that 
we tend not to read things in depth online and 
therefore can fail to assimilate key information.2 
Jakob Nielsen, a web-usability expert and author 
specializing in how people interact with  
technology, agrees and adds that this more  
super!cial processing of information can lead 
some to lose sight of the long-term impact of 
their spending habits.” 3

This may partially explain the noted preference 
of many people for keeping printed copies of 
the !nancial records, such as bank statements. 
According to Emmett Higdon, senior analyst of 
e-business and channel strategy at Forrester 
Research, only about 24% of U.S. bank account 
holders have given up paper statements and 
37% of those who receive a paper statement 
today say they will never abandon paper in favor 
of online statements.4 Investors in the U.S. feel 

similarly, with only about 10% adopting  
electronic delivery of their statements and other 
!nancial documents over the last three years. 
Ask them why and they’ll tell you they simply 
prefer paper!5

The digitization of programs like Social Security 
have seniors in the U.S., many of whom are 
not Internet savvy, very concerned about their 
!nances. Starting in 2011, new recipients no 
longer had the option of printed statements or 
paper checks, which have been replaced with 
either a pre-loaded debit card or direct deposit. 
Advocacy groups argue that many recipients are 
profoundly uncomfortable with their ability to 
cope with the new process.6 Meanwhile, other 
citizens who do not have access to the Web 
or even own a computer, are equally unhappy 
about the U.S. government’s decision to stop 
mailing out tax forms, worrying they may miss 
key deadlines because they can’t obtain the 
proper documents.

While paper has proven a reliable method for 
tracking !nances since time immemorial, many 
questions have been raised about the security 
of strictly online money management. As with 
any computer-based system, transactional  
technologies can fail. Servers can go down, 
cancelling out that acclaimed on-demand  
accessibility. As protected as they may be,  
servers can always technically be hacked into 
– and you could lose everything. Not having the 
bene!t of human intuition, online systems don’t 
necessarily signal or react to process changes 
(like a new address for a payee) and could stop 
paying your bills – which is clearly a problem...

Most institutions keep computerized records 
for only a limited amount of time, some only a 
few months, a fact that organizations such as 
the IRS or credit card companies are unlikely 
to sympathize with should an issue arise. Plus, 
while institutions process millions of  
transactions a day, people typically have only 
about 60 days to report discrepancies, which 
aren’t always obvious on an online statement. 
This, of course, assumes that you’ve seen your 
statement and it hasn’t been lost in an  
over"owing email box or sifted out by an  
anti-spam program.

The experts advise people to remain vigilant in 
monitoring their Web-based accounts even if  
online !nancial services providers assure 
that everything is taken care of. Mike Herd of 
NACHA, the electronic payments association, 
cautions that even after you sign up for online 
banking or automatic bill-paying you should 
still make sure to review your statements on a 
regular basis.8

On the one hand, technology can make  
managing our !nances faster and more  
practical. On the other, tracking our funds  
exclusively online can make it more dif!cult to 
keep a !rm handle on our spending. It could 
even have unwanted impacts such as being 
charged late penalties or not recovering funds 
that have been sent to the wrong place.

And isn’t it already hard enough to know where 
our money goes?
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good way to lose track of your !nances.

Americans spend 50% less time reviewing online bank and credit card statements  
than they spend with printed statements. So next time you want to get your !nances together,  

perhaps it would be best to start on paper. Learn more at PAPERbecause.com.



PAPERbecause
it’s easier to learn on paper.

Reading on paper is 10-30 percent faster than reading online, plus reviewing notes  
and highlights is signi!cantly more effective. See, you just learned something.  

To learn more, please visit PAPERbecause.com.
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It’s easier to learn on paper.

Reading is necessary for living, learning, working and so much more.

Until the latter part of the 20th century, reading was generally done on paper. But 
with the arrival of the computer, and more recently devices like smart phones and 
eReaders, many people are doing some of their reading on screens. And while there 
is no question about the convenience or scope of the information available online, ex-
perts are discovering that if you are trying to learn something, in many cases it is 
easier to do using printed documents.

All around the world, researchers and experts  
in literacy, memory and cognition, verbal  
learning, neuroscience and human  
communication are examining the question of 
whether information is better assimilated by 
reading on paper or on screen. Jakob Nielsen, a 
web usability expert noted that: “The online  
medium lends itself to a more super!cial  
processing of information, you’re just sur!ng the 
information; it’s not deep learning.”1 

In his article, The Decade Google Made You  
Stupid, author and New School University  
professor Douglas Rushkoff refers to a similar 
phenomenon, which he calls Internet ADD  
(attention de!cit disorder). He points out that we 
don’t slow down to read things or go into issues 
in depth2 when we read from a computer. We 
skim the page, often while doing something else, 
and fail to assimilate much at all.

A number of studies have focused on the  
question of learning on screen. These include a 
recent Kindle DX pilot project, sponsored by  
Amazon at seven universities throughout the U.S. 
The in-class experiment yielded some interesting 
(albeit disappointing for the sponsor) !ndings 
about the eReader. At the University of Virginia 
Darden School of Business, 75-80% of  
participating MBA students said they would 
not recommend the Kindle for in-class 
learning. Michael Koenig, Darden’s director of 
MBA operations, explained that the students felt 
the eReader was too rigid for use in the  
fast-paced classroom environment, noting that 
you can’t move between pages, documents, 

charts and graphs simply or easily enough  
compared to the paper alternatives.3 Meanwhile, 
at Princeton University, students felt that using 
the eReader “somewhat worsened the  
classroom experience” compared to printed 
textbooks. They admitted that the absence of 
paper documents made group discussions  
dif!cult and that it was hard to go back and  
review e-materials later in the semester. They 
also felt that the inability to ef!ciently take 
notes lessened retention.4

In another study at Reykjavik University, many 
students (40%) indicated that while “[books 
and computers] are different tools and both are 
equally useful,” 70% of survey respondents said 
it was preferable and easier to learn from books 
than from a computer.5

So, why is it that people seem to prefer reading 
from printed documents and feel that they learn 
better? A paper published by Rank Xerox  
Research Centre in Cambridge6 corroborates the 
notion that readers like to be able to take notes 
and highlight passages. They also !nd printed 
pages easier to navigate than an electronic or 
online document that requires scrolling and 
can offer numerous distractions. According to 
researchers from Wayne State University, read-
ing on paper is actually 10-30% percent faster 
than reading online, in part because it is easier 
to track where the reader is on the page.7 The 
Cambridge study further concluded that to learn, 
you need to summarize, and to summarize you 
need to understand a topic  

in-depth, which is often more dif!cult online. 
Paper has been around for almost two millennia 
and it has proven itself an effective and  
enduring method of transmitting information. In 
fact, learning from books continues to be one of 
the building blocks of a child’s future. According 
to a new study published in Research in Social 
Strati!cation, children who grow up in  
households with many books go further in 
school than those without books, and this 
regardless of what country they live in or the 
socio-economic or educational level of their  
parents. Conversely, another study of public 
school students in North Carolina suggests that 
access to home computers between !fth and 
eighth grades seems to actually reduce  
a child’s scores on math and reading tests, 
likely because of the distraction they provide 
from homework.8

While there is no doubt that computers are 
an invaluable part of the modern educational 
experience, and eReaders may eventually !nd 
their place in the classroom, today’s students 
seem to still prefer to study from the printed 
page. And many experts agree that paper is a 
more user friendly not to mention more effective 
learning tool.9
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New customers are worth much more than the price of postage.

It’s tough out there. Ask any new or even well-established company vying for the  
attention – not to mention dollars – of today’s savvy and cost-conscious consumer. The 
$64 million question for any business owner has always been how to get the most out 
of their marketing investments by bringing in new customers and maintaining the 
loyalty of their existing clientele.

Direct mail continues to be one of the most 
widely adopted and effective methods of  
generating new and repeat business in North 
America. In fact, the use of direct mail has  
increased 57% over the last 15 years alone.1 
One of the reasons it’s consistently favored by 
advertisers is its almost limitless "exibility.  
Any type of company, small or large, can bene!t 
from a direct mail piece, which can be as simple 
as a targeted letter printed in-house or as  
elaborate as a slick brochure, postcard or 
catalog designed to wow the recipient. Whether 
you’re selling insurance, !tness equipment,  
construction services, cars, legal counsel or  
anything in between, this type of targeted  
customer communication has historically been  
a great way to obtain a solid return on  
marketing expenditures.

As such direct mail is also a major driver of the 
North American economy, generating billions 
of dollars in sales every year. According to the 
United States Postal Service, people spend an 
average of 25 minutes with direct mail2 pieces 
such as sales "yers, promotions, coupons, etc. 
The same study showed that receiving direct 
mail, personalized and targeted to their inter-
ests/needs, inspires many people to go out 
to the store or buy on-line. In fact, in a survey 
conducted in 2008 on behalf of Pitney Bowes, 
nearly 94% of consumers questioned said they 
had taken action on promotional offers and  
coupons received via direct mail over the past 
year. Coupons offering discounts on groceries 
are the most likely to be used, followed by  
coupons for health and wellness products,  
entertainment, and electronics.3

The notion of a multi-pronged and multi-medium 
advertising campaign featuring direct mail and 
electronic messaging is one that has gained a 
lot of traction in recent years, mainly because 
one complements the other. Marketing  
blogger Sharon Markovsky points out that, 
“While I agree that internet marketing and 
social media will do great things, direct mail has 
certainly not met its demise. [That said], direct 
mail alone won’t do the “heavy lifting” for you. 
To be effective, direct mail needs to be part of 
an integrated campaign.”4

By the same token, many marketers and  
advertisers are discovering that there are  
limitations in relying exclusively on email to 
communicate with their existing or targeted 
customer base. For example, their messages 
can be !ltered by anti-spam programs and never 
received, and people can “unsubscribe” from 
their lists with a single click of their mouse 
before ever reading a word. And while it is true 
that a printed piece can be tossed away, it is 
likely to be at least glanced at !rst.

The business impact of direct mail has been 
well documented, but what about the  
environmental implications of using printed 
pieces? The fact is that advertisers are not  
destroying the environment with their printed 
direct mail campaigns. More and more pulp 
and paper manufacturers, including Domtar, are 
operating according to responsible forest  
management practices, thereby safeguarding 
the resource and its host environment for the 

long term. What’s more, advertisers have  
access to numerous environmentally-preferable 
paper choices, like the Domtar EarthChoice® 
line, on which to print their direct mail pieces.

Finally, according to the U.S. Environmental 
Protection Agency, discarded direct mail  
represents only 2.4% of municipal solid waste. 
This, combined with the fact that the recycling 
recovery rate has grown nearly 700% since 
1990 alone, has meant that the amount of  
discarded mail sent to land!lls has remained 
virtually unchanged even though the overall 
volume of direct mail has increased by  
more than half.5 

There are a lot of reasons why direct mail can 
be a solid and responsible choice for  
advertisers seeking to make a positive  
impression. Not the least of which is its proven 
capacity to catch the eye of new customers and 
continue to attract loyal followers to their  
products and services!
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75% of people have made a purchase as a result of direct mail. If that statistic doesn’t send a message,  
maybe we should have mailed this to you. To learn more, please visit PAPERbecause.com.
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Sometimes understanding the big picture means spreading it all  
out on the floor.

You have a vision, a compelling story to tell.  The strategy’s formed.  It’s clear as  
crystal in your mind.  You want to share it with the world, show them what you’re 
about. Paper can help.

Being creative can require a lot of planning. And many highly inventive people rely 
on paper to help structure their ideas so they can best convey their artistic conceit.  
Some writers will tell you that, before they even begin to weave a tale, they draft the 
key plot points on a detailed outline which they print out and use as the roadmap for 
their story.  

The same idea applies to many great !lm and 
video directors, who work with artists to lay out 
their vision on intricate storyboards. And while 
the practice of digital storyboarding is becoming 
more and more popular, many of those ‘in the 
bizz’ still prefer to put their drawings down on  
paper and board so the crew can get a global 
view the project at a glance. Such is the case  
at studios like Animatics and Storyboards in  
Orlando, Florida, where, according to its  
president Mark Simon, half of the board artists 
still prefer to work on paper.1       

Industrial artists also know that the devil can be 
in the details. Take architects, for example, who 
create different views of their projects, from "oor 
plans to cross-sections to the positioning of  
electrical panels.2 This exercise helps them drill 
deep into their concepts to come up with an 
overall narrative that fully expresses the genius 
of their project. Again, while today’s designers 
often work on computer, print remains a medium 
of choice when it comes time to share plans with 
clients and or refer to them out on the  
construction site.

See, that’s the thing with paper.  It’s convenient 
and almost in!nitely adaptable to any story you 
want to tell, no matter what your area of  
expertise. Companies across the business 
spectrum continue to recognize the advantage of 
printed reports and communications for  

keeping in touch with their stakeholders.  
Whether they’re relating their !nancial  
performance, announcing a new acquisition, or 
blowing their horn about their latest marketing 
success, many are still choosing to produce 
documents they can send in the mail or hand 
out so people can take them home after the  
big meeting.

As the issue of the environmental and social 
footprint of large corporations has gained  
traction in the public eye, sustainability  
reporting has become one of the stories that 
more and more people want to hear. In a spirit 
of transparency, these documents “lay it all out 
there” for the world to see how a company is 
performing on the economic, social and  
environmental fronts. Those who choose to print 
their reports know that there is a wide range of 
environmentally responsible paper options to 
choose from – making it a kind of calling card 
that itself demonstrates their commitment  
to sustainability.  

Domtar started “going green” long before many 
of its peers in the pulp and paper making  
industry. For nearly two decades, we have been 
committed to the highest standards of  
responsibility throughout the life cycle of our 
products. This dedication to sustainability is 

part of the core vision of our company: “to be 
the leader in innovating !ber-based products, 
technologies, and services; committed to a 
sustainable and better future”. In keeping with 
this, we print full bi-annual Sustainable Growth 
Reports, with interim reports in between.3  

We want our customers and other stakeholders 
to see who we are and understand what we 
stand for.  To see how we’re making things  
better, the goals we’ve reached and where we’re 
still striving to improve.  To get the big picture 
on our actions to deal with this global issue.  
And maybe even to help inspire us to do more.  

We feel that we have a compelling story to tell 
– about our paper and on paper in general. And 
whether your story is fully grown or still in its 
infancy, whether it’s in words or images, whether 
it’s an artistic creation or a key message to 
stockholders, paper can help you lay it all out 
for the world to see.
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Learning something new deserves all your attention.

Sometimes, distractions are a good thing. Like listening to your iPod during a dentist 
appointment or going for a run to get your mind off tomorrow’s big presentation.   
But at other times, you need your brain to be focused on one thing, and one thing 
only if you’re going to do it right. One of those times is when you’re trying to learn 
something new.

Whether a student is in college or kindergarten, 
whether they’re extremely focused or have the 
attention span of a kitten, virtually any external 
stimulus can nudge them off course – especially 
if that course requires all of their brain power, 
like math, reading or philosophy.

So what happens when we give them a tool 
that can help them learn but at the same time 
offers them the mother of all distractions – the 
Internet? Can a student resist the temptations 
of email, games and the Web on their laptop to 
concentrate on a lecture – an issue that doesn’t 
come up when taking notes on paper? And what 
about learning to read on an eReader? Can 
technology be more helpful than printed books in 
teaching kids the !rst of those “three Rs”?   

These questions are being hotly debated by  
educational experts around the world, which have 
seen a dramatic rise in the number of students 
of every age using technology for learning. In 
some cases, the practice has been encouraged 
through programs like One Laptop per Child  
(one.laptop.org) or university-driven laptop  
initiatives. But to the dismay of many proponents 
of the computer as the great educational enabler, 
researchers are !nding they can actually interfere 
with students’ ability learn in certain contexts.

A study conducted at Duke University revealed 
that students in grades !ve through eight tend 
to post lower math and reading scores after they 
obtain a computer at home.1 Kids from  
disadvantaged families seem to be particularly
impacted since, as researchers suggest, their 
parents may not monitor computer use as 
closely to ensure they are not getting sidetracked 
from their studies by playing games, emailing or  

sur!ng the net for fun. Professor Jacob Vigdor, 
who co-conducted the study, pointed out that 
while “adults may think of computer technology 
as a productivity tool !rst and foremost… the 
average kid doesn’t share that perception.” 1

Early education specialist Lisa Guernsey takes 
this notion of “digital distraction” in kids and 
applies it to the use of eReaders during story 
time.2 The bedtime story has been instilling a 
passion for learning and reading in kids for time 
immemorial. Guernsey argues that the use of 
a tablet as opposed to a printed book not only 
changes the dynamic between the parent and 
child, it shifts the focus from reading to learning 
to how use the technology. The conversation 
sounds more like “Push here to turn the page” 
than “What do you think will happen next?”

Ms. Guerney further observes that children 
whose parents talk to them about what they’re 
reading gain reading skills faster, and that 
children reading with parents from digital rather 
than physical books aren’t getting as much of 
that kind of interaction.

Another study, conducted by Carrie Fried of the 
Winona State University Psychology Department3, 
has proven that preschoolers and young  
children aren’t the only ones whose attention 
can get diverted by technology. A semester-
long research project conducted within her own 
faculty revealed that the college students in that 
class multitasked for an average of 17 minutes 
out of each 75-minute period, with 81%  
reporting that they checked email, 68% used 
instant messaging, 43% surfed the Net, 25% 
played games, and 35% did “other” activities.  
It also showed that the more the students  

used a laptop in class, the lower their  
class performance.

In her paper, Fried cites numerous cognition 
experts who agree that attentional shifts and  
information overload – such as those  
provided by use of the Web during a course – 
can interfere with learning. And that’s why a 
growing number of professors whose courses 
are not speci!cally designed to promote  
technology use for in-class interaction are  
banning laptops from their classroom. Some are 
so passionate about it that they disconnect the 
room’s Wi-Fi for the duration. 

Interestingly, it was demonstrated that laptops 
also distract the students sitting next to the 
user. In fact, the results indicated that laptop 
use by fellow students was the single most 
reported distracter among survey participants, 
accounting for 64% of all responses. Not to 
belabor a point, but a pad of paper has rarely 
distracted your neighbor in class. And probably 
the worst it can do for you is tempt you into a 
few doodles in the margins.    

Computers are wonderful, indispensible things.  
No question there. But they can sidetrack even 
the best of us from the task at hand,  
precisely because they have so much to offer.  
The printed word – whether you’re jotting down 
notes yourself or reading from a book – can  
offer you just as many rewards. Plus, while 
there’s no guarantee you won’t indulge in a 
daydream or two, it can help keep you focused 
on !lling your brain.
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accomplished without distraction or interference.” (Cora M. Dzubak, Ph.D.) Learn more at PAPERbecause.com.
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You want more status, not status updates.

Social media is a great way to maintain business contacts, track down old high school 
friends, and chat online with people who have similar interests and concerns. But at 
the risk of sounding old school, what about the “real” social network? The one where 
you actually meet someone face to face, look them in the eyes and shake their hand? 
For all of their boundless possibilities, there is something missing in Facebook,  
Twitter & Co. that you can only get through a personal meeting.

Your best marketing tool is always yourself.

When you’re looking for a job, a paper resume  
is a classic tool that allows you to tailor your  
experience to bring out your strongest points. 
It can also be handed out, in person during a job 
fair, providing you with valuable face time with 
a potential employer. Conversely, an electronic 
résumé submitted to a large employer database 
can be broken down by the system and not  
necessarily send the message you want. The 
loss of control over your content can be even 
more pronounced when applying via massive  
on-line job search engines, where your  
information could be viewed by your current  
employer or others you might not want. With 
paper, you are credible and in control.

The judicious use of a professionally printed 
business card is another traditional but  
effective method of ensuring you or your  
organization stays top-of-mind with prospective 
employers and customers. Despite the advent 
of new technologies, like “bumping” iPhones to 
swap contact information or creating virtual  
business cards, the printed business card 
remains a staple of modern-day professional 
exchange. According to Richard Moross, CEO 
of Moo.com, there is a reason for this. “Some 
of the emerging virtual business card ideas 
are great, but they universally lack one critical 
ingredient: personality. A virtual business card 
is just data.”1 The same could be said for simply 
bumping data from one device to another.

Printed business cards can be expressed in 
simple black print on white or be elaborate mini 
works of art. And that’s part of their beauty. Like 
the paper résumé, it can be tailored both to your 
target audience and highlight your unique  
qualities and quali!cations. In fact, some  
recruiting experts are suggesting candidates 
have two different cards, one designed to sell 
your skill set and the other containing your  
company and contact information.2 This  
versatility of the business card is actually one of 
its best features. Not only is it easily contained 
in a wallet or holder for ease of access, but it 
can also be pinned on bulletin boards, left in 
a stand at strategic commercial locations, and 
inserted into envelopes or packages mailed to 
existing and potential customers.

Printed presentations also continue to  
represent a valuable “leave behind.” Printed in 
color, presented in an elegant folder or bound, 
they can serve as a powerful visual reminder of 
a meeting – even when the original presentation 
was made from your laptop. They can be easily 
discussed and annotated during discussions, 
and referred to long after you have shaken 
hands and said “thank you for your attention.”

Ivan Misner, a networking expert at  
Entreprepreneur.com, says “the business card 
is an integral part of any good marketing plan. 
For it’s size and cost, it’s probably the most  
powerful part”.3 Printed résumés and  
presentations also provide major “bang for the 
buck.” But, best of all, you can hand them all to 
a real live person during a real live conversation. 
No matter what business you are in or type of 
job you are looking for, there is just no  
substitute for a face-to-face meeting when it 
comes to building relationships and entrenching 
yourself and your business in the hearts and 
minds of others.
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All this social media might be making us less social.

Being antisocial used to mean that you actually avoided the company of others.  
Today, you can be a totally disengaged from those around you even when surrounded 
by friends and family.

What is this powerful force field capable of repelling human connections? Ironically, 
it’s the same social networks and handy electronic communication devices that also  
allow us to stay in touch with people around the world, 24/7.

It’s true that by eliminating barriers like  
geography, time of day and physical availability 
for a conversation, these media make it easier 
and quicker to remain in contact. But at the 
same time, these interactions are taking place 
with computers, handhelds or cell phones – not 
people. And experts are !nding that this lack of 
face time with others is having a tangible impact 
on our society, affecting our ability to become 
well-rounded adults and cope in live situations 
where we have to deal on an emotional level with 
other individuals.

It also seems to be making us forget our  
manners. Michael J. Bugeja, a professor of  
communications at Iowa State University and  
author of Interpersonal Divide: The Search for 
Community in a Technological Age, cites the 
common example of texting in the presence of 
others. “It sends the message that someone 
somewhere else is more important,” he notes.1 
Some would call that just plain rude...

What’s more, even though people can spend half 
of their days chatting online with a vast number 
of contacts, researchers have found that we are 
lonelier than ever. In fact, the number of lonely 
people in the United States has nearly tripled 
over the last 20 years.2 Some attribute this to 
electronic communication being a primary – and 
solitary – means of social interaction for many to 
the exclusion of genuine human contact.

Reliance on electronics is also changing how 
people work, with emails being sent between 
neighboring cubicles to avoid engaging in actual 
conversations. That said, business expert Tom 
Peter points out the continuing importance of 
face-to-face communication in the workplace. 
“No question, technology is the Great Enabler. 
But, paradoxically, now the human bit is more, 
not less, important than ever before.”3

And that’s where paper can make a difference. 
In many ways, it can bring out the “human” in 
us by reconnecting us with those around us. 
Think about it… It’s dif!cult to imagine someone 
writing a birthday card to a friend in the middle 
of a dinner out with coworkers. If you tune out 
while writing notes on a "ip chart during a work 
presentation, people will notice. And it’s  
downright impossible to hold a parallel  
conversation with someone else while  
reading your kids a bedtime story. Basically, 
paper makes you present in the moment.

There are countless ways that paper can be a 
catalyst for genuine conversation – and with the 
real you, not your avatar. Looking at photos with 
your granddad, wrapping gifts for the holidays 
with your mom, scanning the travel section of 
the newspaper with your boyfriend, catalog  
shopping over the phone with your sister,  
receiving a hand delivered menu from a new 
local restaurant owner, inking up bingo cards 

every week during girls’ night out… even "ying 
that paper airplane in class to the delight of 
your buddies.

These are just a small idea of what paper can 
do for your social life. So join in the fun outside 
of cyberspace for a while. You might just !nd 
yourself LOL!
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Well-managed, FSC certified forests help protect plant species, wildlife, 
and the increasingly endangered North American manufacturing job.

The peregrine falcon, the red wolf and the eastern puma. The alkali buttercup,  
the Canadian gooseberry and the red trillium. These are just some of the North  
American animal, bird and plant species currently on the threatened or endangered 
list. The good news is that everyone can play a role in protecting these and other  
precious flora and fauna by adopting responsible forest management practices or  
supporting companies that do. Domtar, with its commitment to sustainability, actively 
contributes to safeguarding our natural heritage while helping protect an equally  
important and dwindling resource – the U.S. and Canadian manufacturing job.

There are currently over two million people working in the forest products, paper  
and printing industries in North America.

These jobs rely on a healthy, thriving forest, one 
that will be able to continue providing trees for 
raw material to make paper for years to come. 
But for this to happen, we must all be  
accountable for the actions we take as we 
bene!t from the assets the forest has to offer. 
In other words, we have to give back if we are to 
continue getting.

The best way to accomplish this is by adopting 
strict standards for sustainable forest  
management, standards that are enforced by 
internationally-recognized third parties whose 
seal of approval guarantees that a product has 
been produced responsibly. The Forest  
Stewardship CouncilTM (FSC®), the Sustainable 
Forestry Initiative® and the Canadian Standards 
Association are three of the most respected 
organizations in the business in North America. 
Whenever possible, Domtar favors certi!cation to 
FSC, due to its inclusive mandate, which involves 
striking a balance amongst environmental, social 
and commercial interests in a forest.

FSC certi!ed forests are evaluated against 10 
principles and 57 criteria for responsible forest 
management. Among other things, they ensure 
that waterways and wildlife habitat and  
species are protected, and high conservation  

value forests that contain biodiversity values 
and rare or threatened ecosystems are  
preserved.1 This commitment to safeguarding 
forest habitats and ecosystems is one of the 
reasons the FSC has garnered the support of 
leading environmental organizations like the 
Rainforest Alliance and the World Wildlife  
Fund (WWF).

It is also thanks to the work of the FSC, in 
collaboration with the forest products industry, 
forest owners and governments, that nearly 150 
million acres of forest in North America are  
being responsibly managed according to the 
strictest standards in the world.2 Initiatives like 
third-party certi!cation and other conservation 
projects have, in fact, helped keep North  
American’s forests thriving. According to the  
experts, the overall area of forestland today in 
the United States is nearly identical to what 
it was over a century ago.3 That’s because, in 
responsibly managed forests, for every tree 
harvested, several more are replanted or  
naturally regenerated in its place. And, accord-
ing to Natural Resources Canada, planting and 
seeding are a reliable means of regenerating 
forests disturbed by harvesting or other factors 
when advanced or natural regeneration are not 
options for a particular site.4 

 

The forest is a natural treasure to be sure. But 
it is also an economic one, source of millions of 
jobs and an important driver of social progress. 
Its long-term sustainability is in all of our  
interests, and by being responsible users, we 
can all continue to enjoy its bene!ts. 
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