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Chairman’s Message
Changing the Conversation
Two Sides North America continues to take the lead when it comes to
changing the conversation about paper and print.
As a direct result of our anti-greenwash campaign, 106 North American
companies have changed, or removed altogether, their anti-paper language.
Millions of subtle - but nonetheless resonant - false statements about the negative environmental impact of
paper and print have all but disappeared from their messaging - in their place are the simple facts.
Look for our new infographics on why we all continue to love print and paper. Our Myths and Facts brochure
dispels several common print and paper myths. Proudly share the #PaperFacts: paper is highly recyclable and
based on a renewable resource, and has a proven track record for helping businesses deliver a solid return on
their marketing investment when they put their brand on it.
Travis Mlakar
Chairman of the Board, Two Sides North America
President, Millcraft Paper

ANTI-GREENWASH CAMPAIGN UPDATE
We are currently at 106 companies having removed or changed misleading claims.
In North America, 167 companies have been contacted to date and our success rate
is currently 63%. Here are some of the companies who have changed or removed
their claims in the first half of 2018:
• Beauty Packaging
Magazine

• ClubCorp

• Smart Tuition

• Canada Revenue Agency

• e-Funds for Schools

• SunLife Financial

• Faith Direct

• Travelers

• Cisco Webex

• Navy Federal Credit Union

See our most recent blog about Comcast and their misleading claims, at http://www.twosidesna.org/Blog.

NEW INFOGRAPHIC:

Why do so many people love print on paper?
Our latest infographic was released prior to
Earth Day (April 22nd): Why do so many people
love print on paper? Because it’s safe, secure,
sustainable…and trusted! This is infographic
number 1 of a series of 3, with the second and
third ones being released later this summer.

Go to our website, twosidesna.org - download it,
co-brand it, print it and share it!
Two Sides members can also co-brand many
other materials such as our Fact Sheets and
Myths and Facts brochures. Contact us for
instructions and files.
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VERSION 4 OF OUR MYTHS AND FACTS BOOKLET IS READY!
Our most popular item, “Print and Paper - Myths and Facts”, is now
available in its 4th edition. It covers key topics related to sustainable
forestry, recycling, paper vs digital, energy and carbon footprint.
If you would like a few samples, please contact us. Two Sides members
can co-brand the brochure.
THANK YOU to our members, Holland Litho and Verso Corporation,
for donating the paper and printing!

Our carbon footprint: How do paper products fit in?
Did you know that paper and print make up less than 1% of our average household carbon footprint?
The largest share comes from transportation and housing which make up 60% of the total. That means that driving our cars,
heating and/or cooling our homes and running appliances make up the major part of our household footprint. Food contributes
another 15% and goods and services each contribute 12.5%, with entertainment, clothing and health care being the main
sources of CO2 in those categories.
The ICT sector (i.e. computing and digital communications and technologies) greenhouse gas (GHG) contribution is expected to
be at about 6% by 2020, compared to the print and paper industries at only 1%.
Read the details in our blog at twosidesna.org.
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Source: Cool Climate Network, University of California - Berkeley

NEW FAST FACTS

• All the emails in the world in one year generate
greenhouse gas (GHG) emissions equivalent to a
maximum of 854 million cars!
• The recovery rate for paper consumed in the U.S. has
nearly doubled since 1990; reaching 65.8 percent in 2017.
For more, see twosidesna.org/Get-the-Facts
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Thank you to all our members for
your support and loyalty!

TIME, THE ECONOMIST AND
THE FINANCIAL TIMES
FEATURE TWO SIDES AD

A very warm welcome to our
newest member companies:
• Solimar Systems
• Spectrum Printing &
Graphics
We are also proud to announce
that the Museum of Printing
(Haverhill, MA) has become
a partner organization of
Two Sides.
The museum will be displaying
Two Sides materials for the
public, including our Myths and Facts brochure.
Thank you to the following academic institutions for
spreading the good word about print and paper via our
infographics and Myths and Facts brochures:

Our full page ad on U.S. forest growth in
terms of tennis courts has been featured
again in Time Magazine (February 5th
2018), The Economist
(January 6th 2018) and
The Financial Times
(February 8 and April 23rd
2018). Thank you to our
partners for the support
and ad space donations!
Promoting the sustainability
of paper and print together
is a win-win!

• Lancaster County Career and Technology Center
(Brownstown, PA) - Students shown in photo above.
• South San Antonio High School Printing & Imaging Technology
• University of Wisconsin – Stephen’s Point Paper Science & Chemical Engineering
Two Sides North America has over 160 commercial members
and allied organizations. If you know any companies who
would make a good Two Sides member, tell them to contact
us at info@twosidesna.org.

• Domtar

• MacPapers

• EMA (Envelope Manufacturers Association)

• Midland Paper

• GEA (Global Envelope Alliance)

• Millcraft Paper

• International Paper

• Resolute Forest Products

• Lindenmeyr/Central National Gottesman

• Verso Corporation

Two Sides member companies and others in the print and paper value chain are invited to support
this key initiative and help ensure that consumers continue to receive paper bills and statements
at no extra charge. For our brochure and details please contact us at info@keepmepostedna.org.
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Phase 1 of Keep Me Posted is underway thanks to the funding of the following participating
companies:
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Earlier this year, the Two Sides Board of Directors approved a new campaign called Keep Me
Posted, to be managed and operated by Two Sides North America. The global campaign, which
already runs in several countries, will address paper de-selection by corporations, as well as
consumer choice and fees for paper. Keep Me Posted North America is expected to launch this fall.

B

Keep Me Posted to Launch in North America

ACTI

04

JOIN US ON SOCIAL MEDIA
Check out some of our top posts to share:
Facebook
• 278 companies stopped sharing misleading information
about paper thanks to Two Sides global anti-greenwashing
campaign. #PaperFacts
Twitter
• #DYK 66% of surveyed people think it is important to
“SWITCH OFF” and enjoy printed books and magazines?
Learn the Facts: Share. Bust Some Myths.
#PaperFacts @TwoSidesNA
• 91% of U.S. consumers surveyed agreed that when
responsibly produced, used and recycled, print and
paper can be a sustainable way to communicate.
See more results and share some #PaperFacts
@TwoSidesNA

Engage with us at:
Twitter (@TwoSidesNA)
Facebook (@TwoSidesNorthAmerica)
LinkedIn Group (Two Sides North America)
Include #PaperFacts in your relevant Twitter shares and set
alerts to be notified when we have posted new information.

MEMBER SATISFACTION:

Continues to rank high
Our latest member satisfaction survey (Jan/Feb. 2018) showed
that 90% of our membership rank the value that Two Sides
brings to their company as high to very high. Members also
confirmed that their top 3 preferred materials were our Fact
Sheets, Myths and Facts brochure and Infographics. We were
also pleased to learn that 70% of our members share our
content on social media.
How do you rate the value that Two Sides
North America brings to your company?

Answers

What to do if you receive
“go green – go paperless”
claims at home?
Are you getting mail or emails with misleading claims
about print and paper?
• Contact us to get a customized letter that
you can send to the company, as one of
their customers.
• Take a clear photo, scan or screenshot of the
claim and send us the following details at
info@twosidesna.org:
• The type of communication or paper
product it is (ie: email, website, envelope,
statement, etc.)
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Contact us
To discuss membership
benefits or for any other
information regarding our
campaigns, please give
us a call or drop us a line;
we’d love to hear from you!

• The name and address of the company
making the claim.

855.896.7433
info@twosidesna.org
www.twosidesna.org
Print and Paper
have a great
environmental
story to tell

330 North Wabash Avenue, Suite 2000
Chicago, Illinois 60611
www.twosides.info

