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Chairman’s Message
Let’s take time to learn the facts before we react too quickly.
Recently, we have seen an acceleration in the global uprising to defend
our environment, which is inspiring and applaudable. Our impassioned
concern for finding answers to the challenges facing our planet is driving us
to re-think how we manufacture, market and recover material goods across
all sectors. In our own industry, we’re seeing a renewed focus on renewable
print and packaging materials and sustainable production processes.
In our search for lasting solutions to these issues, however, well-meaning organizations run the risk of reacting
too quickly without taking time to learn the facts. One example is the re-emergence of companies adopting
“greenwashing” claims about print and paper as their “quick fix” to the problem.
The fact is paper and paper-based packaging are effective and sustainable solutions for brand printing and graphic
communications. We ensure well-managed, sustainable and growing forests; low-level greenhouse gas emissions;
and high-level recycling rates worldwide.
Two Sides remains dedicated to teaching the #PaperFacts and telling the wonderful environmental story of
our industry. Let’s make sure we take the time to learn and then share them!
Travis Mlakar
Chairman of the Board, Two Sides North America
President, Millcraft Paper

Promote the Power of Print
with Our New Ads

We have recently released five compelling ads
that highlight print’s lasting impression and
encourage companies to join our growing network
of members. Two Sides depends entirely on the
financial support and engagement of over 600
members globally, including 156 members in
North America. If you are already a member –
thank you for your support and please continue
to spread the word. Consider donating ad space
and featuring the ads in your print publications or
online. Contact us at info@twosidesna.org.

Why North American Paper Can
be a Sustainable Choice
Myths and misinformation about the
North American paper industry and its
environmental impact are commonplace.
In reality, the paper industry promotes
sustainable forestry and depends on
sustainable forest growth to provide a
reliable supply of wood fiber. Our
new fact sheet, North American Paper:
A Sustainable Choice, dispels the
myths with facts about sustainable
forest management, clean production,
high rates of paper recovery,
and scores on corruption and
environmental indices.
Download the fact sheet from our website and, remember, members
of Two Sides can personalize fact sheets, creating a powerful addition
to sustainability materials.
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Members Helping to Promote the
Great Environmental Story of Print and Paper
University of Houston Digital Media Program
Spreads a Positive Message about Print and Paper
The University
of Houston Digital
Media program
(UH DIGM) prepares
students to take
on leadership
positions in print and digital media industries. With
Two Sides materials integrated into the curriculum,
the faculty educates digital media students on the
sustainable features of paper. Students print out
letter-sized versions of the Two Sides infographics
and share copies with friends and family. The
infographics are also printed poster size and are
featured throughout the department’s labs. “I always
had the belief of paper being more effective and
beneficial to our environment than something like
plastic,” says Mitchell Lasker, a current UH DIGM
student. “… the data provided from Two Sides has
reaffirmed that sentiment.”

Fischer Paper Products:
Paper Bags that
Proudly Display their
Sustainable Story
Since 1972, Fischer Paper
Products has been creating
and producing paper
products like specialty
bags, wraps, liners, and
more. This year, they
donated 5,000 paper
bags with a Two Sides
design and sustainability
message. “The information
from Two Sides provides high-level credibility for discussions
with clients and other industry members,” says Vice President
of Marketing & Service, Bill Fischer. The paper for the bags
was supplied by vendors certified by the Sustainable Forestry
Initiative (SFI) and the Forest Stewardship Council (FSC).
Many Two Sides member companies ordered the free
bags and are now using them for various applications.

These and other member spotlight stories can be found on the Two Sides website. Contact us with information on how you are
promoting and using Two Sides materials and we will share your story with our members.

Introducing Our New Infographic:
Why Leading Companies Are Removing
“Go Green – Go Paperless” Claims
Greenwashing is defined in the Oxford Dictionary as, “to make people
believe that your company is doing more to protect the environment than
it really is.” As a result of our anti-greenwashing efforts, many companies
are thinking twice about their environmental marketing claims to promote
electronic communications over paper. Our latest infographic counters
greenwashing claims and provides fact-based information to bust myths
about misleading sustainability claims around paper use and production.
The infographic highlights some of the key reasons corporations are
making the change, including:
• U.S. forests grew by 2,470 NFL football fields per day between 2005
and 2015 due to sustainable forestry practices.
• Consumers are not switching to digital due to green claims.
• Papermaking is not a cause of forest loss in North America.
The main cause is agriculture, urbanization and other development.
Go to our website, www.twosidesna.org/two-sides-infographics download them, co-brand them, print and share!
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Two Sides’ Latest Consumer Survey Results –
Consumer Environmental Education is Needed
In February 2019, Two Sides commissioned the independent research organization, Toluna, to survey U.S. and
Canadian consumers about their beliefs and preferences related to print and paper. The report also provides insight
about environmental perceptions and identifies great opportunities for further education as shown in the table below.
Contact us at info@twosidesna.org to receive a printed or electronic copy of the complete report or download it
from our website at www.twosidesna.org.

Environmental Perceptions
SURVEY RESULTS

FACTS

Canadians and Americans
ranked agriculture as having
the least impact on global
deforestation out of 6 choices.

Agriculture is the main cause of global deforestation.
In North America, the key causes are also urbanization,
hydroelectric and other developments like oil and gas.

Pulp and paper ranked as
the third key cause of global
deforestation.

Pulp and paper is not a cause of deforestation in
developed countries where sustainable forest
practices are used, such as Canada and the U.S.
(due to regulations and forest certification standards
requiring re-planting and forest regeneration).

In the U.S., 58% of consumers
believe forests are shrinking.

Since the year 2000, U.S. forests have had a net
growth of over 1,500 NFL football fields per day.

60% of U.S. and 57% of
Canadian consumers believe
electronic communication is
better for the environment.

The electronic communications industry accounts for
about 3% of greenhouse gas (GHG) emissions and is
predicted to rise to 14% by 2040.
The print and paper sector is one of the lowest
GHG emitters and accounts for about 1% of
global emissions.
Smartphones accounted for 435,000 metric tons
of e-waste in 2016.

54% of U.S. and 56% of
Canadian consumers believe
that only recycled paper
should be used to make
paper products.

Wood fiber from well-managed forests is essential
to papermaking because 15% of paper cannot be
recycled and recycled fiber can only be re-used
5 to 7 times.
Without a continual input of wood fiber, the global
paper cycle would stop in 6 to 18 months depending
on the paper grade manufactured.

Reading Preferences (Print vs. Digital)

Receiving Paper Bills and Statements

• 68% of both U.S. and Canadian consumers believe
that print is the most enjoyable way to read a book.

• 86% of U.S. and 82% of Canadian consumers
believe they should have the right to choose how they
receive communications.

• 65% of U.S. and 68% of Canadian consumers find
printed magazines most enjoyable.
• Over 50% of both U.S. and Canadian consumers believe
that electronic devices could be damaging their health.

• 74% of U.S. and 66% of Canadian consumers feel that
they should not be charged more for choosing a paper
bill or statement.
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Keep Me Posted Update

Join Us on Social Media

Keep Me Posted North America is a new campaign that advocates
for the right of every consumer in North America to choose,
free of charge, how they receive important information – on paper
or electronically – from their service providers. Increasingly,
businesses are restricting access to paper bills and statements
and denying their customers an informed choice. Many people
prefer to receive bills and statements on paper due to reasons
such as: lack of internet access, digital abilities, security concerns
with online fraud or simply for convenience. Others prefer paper
for practical reasons. Either way, it’s important that people have
the right to choose.
Our coalition partners are:
•
•
•
•

Coalition for Paper Option
Consumer Action
Haven Neighborhood Services
Montana Organizing Project

• National Consumers League
• Public Interest Advocacy Center
• The National Grange

Go to our website www.keepmepostedna.org, sign up for e-news,
watch our video, and browse all the great content. Follow us on
Facebook and Twitter @KeepMePostedNA to get the latest facts
and data or learn more about how you can support this key
initiative by contacting us at info@keepmepostedna.org

Our social media channels continue to grow!
We have surpassed 5,200 Twitter followers,
and over 1,300 for Facebook. With data on digital
receipts, greenwashing, infographics and videos,
we are focused on providing timely and important
content to share.
Join the conversation at:
Twitter (@TwoSidesNA)
Facebook (@TwoSidesNorthAmerica)
LinkedIn (Two Sides North America)
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Don’t forget to use our hashtag #PaperFacts
in your relevant social media posts and set
your alerts to be notified when we have posted
new information.

ACTI

Contact us
To discuss membership
benefits or for any other
information regarding our
campaigns, please give
us a call or drop us a line;
we’d love to hear from you!

A WARM WELCOME TO OUR
LATEST TWO SIDES MEMBERS
We appreciate your support!
• Graphic Visual Solutions
• National Checking Company
• Recycled Paperboard Technical Association

855.896.7433
info@twosidesna.org
www.twosidesna.org
Print and Paper
have a great
environmental
story to tell

330 North Wabash Avenue, Suite 2000
Chicago, Illinois 60611
www.twosides.info

