
Two Sides North America is a non-profit initiative by companies in the graphic communications 
and paper-based packaging industry. We promote the sustainability of print and paper products and 
dispel common environmental misconceptions by providing verifiable information on why print, 
paper and paper-based packaging are a sustainable, practical and attractive way to deliver value to all 
who use them. Become a member today!

                                CONNECT WITH US: www.twosidesna.org
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North American managed forests provide many    
     economic, environmental and social benefits.14   

 As a result of Two Sides’ global
      anti-greenwash campaign,

  over 500 leading companies have  
              removed misleading environmental

claims about print and paper.9

        Deforestation is the permanent conversion of forests
       to other land use whether human-induced or not.
        Sustainable forest management aims
            to maintain the environmental, social
      and economic values of forests over time.13 

The majority of trees in the U.S. and Canada
are used for lumber, not paper.15,16

Many companies are urging customers to switch from paper to
digital communication, claiming that it’s “greener” and will “save 
trees.” Such claims ignore the growing environmental footprint
of electronics and the unique sustainable features of print and
paper. They also fail to comply with established environmental

marketing rules in the U.S. and Canada.1,2 

SAVE A TREE;

DON'T PRINT THIS EMAIL!X
   Marketing claims must be
truthful and supported by
     competent and reliable
  scientific evidence
based on accepted standards.10,11 

Go Paperless
Go Green

U.S. forests, which provide
wood for making paper,

paper-based packaging and
many other products, have been

growing by over 1,200
NFL football fields per day.3  
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Electronic communications 
have a significant

and growing
environmental footprint,

      and e-waste is one of the
fastest growing waste   

streams in the world.12
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       91% of U.S. consumers
               agree that print and paper
                  are a sustainable way to
                  communicate when 
                 responsibly produced,
    used and recycled.

4 

Paper is recycled 
       more than any

other material
    in North America, and is

   made with a high percentage
            of renewable energy.5,6,7

       more than any

    in North America, and is
percentage

            of renewable energy.5,6,7

U
.S. and Canada Paper Recove

ry
 

>65%
61% of Americans and 58%

of Canadians polled believe
that “Go Paperless – Go Green”

claims are designed to save costs.8


