
Anti-Greenwash success rate68%

Increase in LinkedIn followers19%

New members join Two Sides3
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The first half of 2021 presented many opportunities 
for Two Sides to do what we do best – tell the great 
sustainability story of print, paper and paper-based 
packaging and bust misleading environmental 
myths about our industry and its products.

 
 

 
 

 
 

 
 

 

Following a pandemic related pause in 2020, our 
Anti-Greenwash Campaign hit the ground running 
and continues to gain momentum. Two Sides’ media 
presence continued to grow, and we had a major 
victory with Popular Science magazine. Our letter to 
the editors about a misleading and factually incorrect 
article on the sustainability of paper products resulted 
in the publication of a fair and balanced follow-up 
piece that more accurately reflected the realities of 
today’s paper industry.

Our regularly updated content engaged lots of 
new website visitors and social media followers. 
First-time visitors accounted for 84% of total visits to 
www.twosidesna.org, and we had an especially big 
jump in new LinkedIn followers, up 19%. We were also 
pleased to welcome three new members and two 
former members who rejoined us.

It’s important to note that these results and all of Two 
Sides’ other significant accomplishments are made 
possible by the collective support of our members, 
who provide the sole funding for our efforts. We thank 
you for your continuing confidence in Two Sides and 
our mission, and look forward to delivering even more 
wins for print, paper and paper-based packaging 
throughout the rest of this year.
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2021 First Half Highlights 

Share of all print and paper 
sustainability media stories11%

Enews/blogs delivered27

Increase in Two Sides web page views24%



Anti-Greenwash

Anti-Greenwash Campaign 
Scores Big Win
The Two Sides Anti-Greenwashing Campaign mobilized to 
push back against a rising tide of new greenwashing claims 
that appeared during the pandemic shutdowns. During 
the first half of 2021, 14 additional companies changed or 
removed misleading environmental claims related to print 
and paper, including large banks, utilities and notably, the 
U.S. Centers for Medicare and Medicaid Services, an agency 
of the U.S. Department of Health and Human Services, 
whose communications reach 44 million Americans or 
15% of the U.S. population. Combined, these 2021 wins 
mean 72 million consumers will no longer see anti-paper 
environmental messaging from their service providers. 

New Anti-Greenwash 
Fact Sheet Now Available 
To promote greater understanding of what greenwashing 
is and why it should be avoided, Two Sides has published 
a new four-page fact sheet titled “Go Green, Go Paperless” 
Messages are Misleading: The Facts About Greenwashing.

Two Sides uses this fact sheet when we contact companies 
about their paper greenwashing claims, but it’s a great 
resource that anyone can download and share with 
employees, customers, investors and other stakeholders. 
It’s an effective tool to help explain what greenwashing is, 
the harm it causes and why paper is an inherently 
sustainable choice that contributes to a circular economy. 
You can download the fact sheet from the Two Sides website, 
www.twosidesna.org/two-sides-fact-sheet.

If you notice misleading environmental claims, please send them to us at info@twosidesna.org

2021 Anti-Greenwash Wins
• Alabama Power

• Canadian Tire Bank

• Chattanooga Gas 

• First Horizon Corporation

• Michigan Gas Utilities

• Minnesota Energy Resources

• Nicor Gas

• North Shore Gas

• (New England Utility 
- Requested No Public Disclosure)

• Peoples Gas

• WE Energies

• Wisconsin Public Service

• S&S Activewear

• U.S. Centers for Medicare 
& Medicaid Services
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In March, the Keep Me Posted (KMP) coalition joined other consumer advocates in urging the 
U.S. Department of Labor to revise its recently adopted “Notice and Access” rule to reinstate 
paper as the default option for consumers to receive important retirement plan information 
from their employee benefit plan administrators. The current rule allows a default to digital 
communication after a single notice is mailed to consumers.

As part of its continuing education efforts, KMP issued a press release that provided four 
strategies individuals can use to reclaim their right to paper communications when service 
providers switch them to electronic communications without consent or charge a fee for 
paper. KMP also continued its analysis and reporting on hot topics related to paper choice, 
including cyber security, paper’s valuable role in communicating the COVID vaccine rollout, 
and lessons learned from the U.S. Census, which was conducted primarily online for the first 
time in 2020. Learn more at www.keepmepostedna.org/news/.
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Two Sides Debuts New 
Value Proposition
To gain deeper insights into what our members value about 
their Two Sides membership and better inform our strategy, 
we asked a representative group of people from across 
our member companies this question: “If someone were 
to ask you, how does membership in Two Sides benefit 
your company, what would you tell them?” Their answers 
revealed a number of consistent themes that validate 
Two Sides’ positive, fact-based approach to promoting the 
sustainability of our industry and its products. Their input 
also guided the development of our new Value Proposition, 
which will help us more effectively communicate the value 
of Two Sides to potential new members and other 
stakeholders.

To learn what Two Sides members are saying about us, 
download our new Value Proposition at 
www.twosidesna.org/value-proposition/.

New Members
Two Sides is pleased to welcome DPI Direct, DWC Prints and North Island Publishing as our newest members. 

www.dpidirect.com www.dwcprints.com www.northisland.ca

http://www.twosidesna.org/value-proposition/
http://www.dpidirect.com
http://www.dwcprints.com
http://www.northisland.ca


2021 Trend Tracker Survey
Two Sides commissioned independent research firm 
Toluna to conduct the first in a series of biennial 
online Trend Tracker Surveys to explore U.S. consumer 
preferences, perceptions and attitudes toward print, 
paper and paper-based packaging. 

The survey, Paper’s Place in a Post-pandemic World, found 
that as consumers become increasingly aware of the 
environmental impacts of the products they use every day, 
there remains a wide gap between perception and reality 
when it comes to the sustainability of paper products. 

The survey also found that even as familiarity with and use 
of online media increased during the pandemic, print on 
paper remains a widely used and highly valued resource.

Consumers also believe that paper-based packaging is 
better for the environment than other packaging materials, 
and many are actively taking steps to increase their use of 
paper-based packaging.

Two Sides members may request a copy of the survey’s 
key finding at www.twosidesna.org/trendtracker/.

Research
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1H E-News and Blog Posts Opened104,8811H Downloads of Resources2,664

1H Twitter Impressions143,200 1H Web Page Views34,890

Communications

1H Facebook Impressions50,297 1H LinkedIn Impressions47,921

http://www.twosidesna.org/trendtracker/
https://www.facebook.com/TwoSidesNorthAmerica/
https://twosidesna.org/
https://twitter.com/twosidesna?lang=en
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