
Anti-Greenwash success rate68%

Increase in LinkedIn followers33%

New members join Two Sides4

“

“
Two Sides continued to set itself apart in 2021, not only 
as a trustworthy resource for fact-based information 
about the sustainability of paper products, but also 
as the only industry organization that responds 
directly to large corporations, the media and other 
types of organizations – calling them out on their 
unsubstantiated environmental claims about paper 
products, and in many cases, getting them to change 
or eliminate those claims.

In 2021, our Anti-Greenwash Campaign continued to rack 
up wins among leading banks, utilities and government 
agencies, eliminating anti-paper environmental 
messaging to more than 72 million consumers from 
17 organizations. And for the first time, we began 
addressing greenwashing claims in the media.

Driven by our engaging communications on hot 
environmental topics and our regularly updated content, 
we reached more business leaders and paper industry 
customers than ever before with the message that paper 
is a responsible environmental choice. Our web page 
views and media presence continued to grow, and 
we had an unprecedented surge in LinkedIn followers, 
up 33%.

Thanks to all of our members whose support enabled us 
to achieve these and many other successes in 2021.

If print, paper and/or paper-based packaging are 
essential to your business, I urge you to join us. 
Membership is an investment in the future of our industry, 
your company and millions of jobs – an investment you 
can’t afford to pass up.

www.lovepaperna.org
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2021 Highlights 

Media Stories161

Blogs/e-news delivered52

Increase in Two Sides web page views10%

Material Downloads4,724

Anti-paper environmental 
messages eliminated72MM+
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Leadership

Anti-Greenwashing Campaign

Two Sides Elects New 
Board Members
At its Annual Meeting in October, the Two Sides Board of 
Directors elected four new board members, each to serve 
a two-year term which began January 1. The new board 
members are Vanecia Carr, Domtar Corporation; Edward 
Jansen, Canon Solutions America; Jim Montague, Sylvamo; 
and Lindsay Murphy, American Forest & Paper Association 
(AF&PA). 

According to Two Sides’ bylaws, directors may serve two 
consecutive two-year terms. As their second board terms 
ended, Two Sides expressed sincere thanks to John Milazo 
of Domtar and Mark Pitts of AF&PA for their leadership and 
many contributions to the board and to Two Sides continuing 
success. 

The board also elected Bill Rojack, MIDLAND, to succeed Jeff 
Hester, International Paper, whose term as board chairman 
ended. Hester continues to serve on the board as immediate 
past chairman.

Many Successes, 
More Work To Do
Thanks to the Two Sides anti-greenwashing campaign, 
149 large corporations that collectively reach hundreds of 
millions of U.S. and Canadian consumers have eliminated 
unsubstantiated anti-paper environmental claims.

But there is much more work to do. Our recent review of 
top North American financial institutions, utilities and other 
large service providers found that many companies continue 
to use misleading messages such as “Go Paperless, Save 
Trees” and “Protect the Environment, Go Paperless” to get 
their customers to make the switch from paper to electronic 
communication.

As public awareness of and interest in sustainability grows, 
so too does the potential for these types of misleading 
environmental messages to negatively influence consumers’ 
perceptions about paper products and in turn, their 
willingness to use them. Two Sides continues to directly 
engage senior management at North America’s leading 
companies in pursuit of our ultimate goal – zero 
greenwashing claims.

If you notice misleading environmental claims, 
please send them to us at info@twosidesna.org



What Our Members Are 
Saying About Us

“Two Sides provides a unified voice that defends 
our industry in ways that we, as individual 
companies, cannot.”

~ President, Paper/Packaging Merchant

“Two Sides offers information and data that helps in 
messaging with our customers … information we 
can’t get anywhere else.”

~ Sales Vice President, Printer 

“Information is power, and the resources Two Sides 
provides help us fight the good fight for paper 
products.”

~ Sales Manager, Paper/Packaging Producer

New Packaging Resources Available
Paper-based packaging offers brands, retailers and distributors a sustainable, versatile and durable solution to meet their 
packaging needs. But as today’s business decision makers try to do the right things for the planet, they are constantly 
bombarded with pop-culture myths and unsubstantiated environmental claims about paper products from ENGOs, ill-
informed media and alternative material producers. 

Two Sides helps set the record straight with an arsenal of fact-filled packaging resources – including a recently added 
Packaging Facts section on our website and fact sheet, Paperboard and Corrugated Packaging – The Natural Choice.
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Packaging plays a critical role in protecting products and 
resources, and often helps reduce and prevent waste — 
especially when it comes to food.12

Increasing consumer consciousness regarding sustainable 
packaging, as well as the strict regulations imposed by 
various environmental protection agencies (regarding the use 
of environment-friendly packaging products) are the factors 
driving the market for paper packaging.13

Paper-based packaging is a versatile, cost-efficient and safe 
method to transport, protect and preserve a wide array of 
items. It is engineered to be sturdy, yet lightweight, and is 
customizable to meet product- or customer-specific needs. The optimal packaging solution provides sufficient protection 

while minimizing its impact on the environment.12
When the results of the available field surveys are compared 
to the acceptable limit for microbial loads on corrugated 
containers versus reusable plastic containers (RPC) for fresh 
produce, 100% of corrugated containers met acceptable 
sanitation standards while percentages as low as 50% of 
RPCs evaluated did not meet these same standards.14On average, packaging makes up only 10% of a food product’s 

energy footprint. In contrast, the food itself accounts for about 
50% of the product’s energy footprint. So, protecting that food 
through packaging means keeping a big part of its footprint in 
check.12

Sustainable forestry practices increase the ability of forests to 
capture and sequester atmospheric carbon while enhancing 
other ecosystem services, such as improved soil and water 
quality. Planting new trees and improving forest health 
through thinning and prescribed burning are some of the 
ways to increase forest carbon in the long run. Harvesting 
and regenerating forests can also result in net carbon 
sequestration in wood products and new forest growth.15

There are three ways to mitigate climate change: by avoiding 
greenhouse gas (GHG) emissions, by storing GHGs (carbon) 
in forests and forest-based products, and by capturing GHGs 
from the atmosphere. The manufacture, use and recycling of 
paper-based packaging contributes to all three.The forest products industry plays an important role in 

contributing to the production of renewable energy and 
reducing dependence on fossil fuel by using residuals and 
byproducts (biomass) to produce much of the energy required 
for its operations. Because trees absorb CO2 when they grow, 
the international carbon accounting principle accepts that 
biomass is carbon neutral when combusted for energy.16The recycling of paper-based packaging avoids greenhouse 

gas emissions that result when paper products are landfilled. 
Paper and paperboard recycling in the U.S. resulted in 
a reduction of about 155 million tons of carbon dioxide 
equivalents (CO2e) in 2018. This reduction is equivalent to 
removing over 33 million cars from the road for one year.17In the long term, a sustainable forest management strategy 

aimed at maintaining or increasing forest carbon stocks, while 
producing an annual sustained yield of timber, fiber or energy 
from the forest, will generate the largest sustained [climate 
change] mitigation benefit.18

The carbon neutrality of biomass harvested from sustainably 
managed forests has been recognized repeatedly by an 
abundance of studies, national legislation and international 
policy, including the guidance of the Intergovernmental Panel 
on Climate Change (IPCC) and the reporting protocols of the 
United Nationals Framework Convention on Climate Change.16Nearly every piece of plastic begins as a fossil fuel, and 

greenhouse gases are emitted at each stage of the plastic 
lifecycle: 1) fossil fuel extraction and transport, 2) plastic refining 
and manufacture, 3) managing plastic waste, and 4) plastic’s 
ongoing impact once it reaches our oceans, waterways and 
landscapes.19

1. American Forest and Paper Association, 20202. Two Sides and Toluna, 20203. U.S. Environmental Protection Agency (EPA), 20184. U.S. EPA, 2018
5. Paper and Paperboard Packaging Environmental Council (PPEC), 2021
6. Fiber Box Association, (FBA) 20217. Paperboard Packaging Council, 20218. FBA, 2021

9. PPEC, 2019
10. UN Food and Agriculture Organization (FAO), 2020

11. Forest2Market, 2017
12. World Wildlife Fund (WWF), 201413. Mordor Intelligence, 202014. Recycled Paperboard Technical Association, 2020 15. USDA Forest Service

16. International Council of Paper and Forest Associations, 2020
17. U.S. EPA, 2021
18. Intergovernmental Panel on Climate Change, 201819. Center for International Environmental Law, 2019
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The paper-based packaging industry is inherently circular 

in its supply chain, from the regeneration of renewable 

resources (trees) that supply fiber to recycling packaging and 

paper that is recovered and turned into new products. The 

industry manufactures more with less by efficiently using wood 

fiber, reusing water and pulping chemicals multiple times, 

utilizing manufacturing residuals and byproducts to produce 

carbon-neutral biomass energy and optimizing the use of 

non-renewable resources.1

Paper-based packaging is often the preferred sustainable 

packaging choice of consumers.2 Its key raw material, wood 

fiber, is a renewable resource and it’s also the most recycled of 

all types of packaging materials.3

Nearly 81% of all paper-based packaging in the U.S. is recovered 

for recycling, and more than 96% of corrugated cardboard 

boxes are recycled.4 Only 14% of U.S. plastic packaging 

is recycled.4 In Canada, the national recovery rate of old 

corrugated boxes for recycling is an estimated 85%, with at 

least one provincial recycling program reaching 98%.5

Corrugated box fibers are recycled 7-10 times to make new 

boxes and other paper products.6

Around 90% of folding cartons (by the ton) in North America sent 

to the frozen foods sector are made of recyclable paperboard, 

and are easily recyclable in the normal waste stream.7

In addition to being recyclable, paperboard and cardboard 

packaging are made with recycled fiber. In the U.S. for 

example, the average corrugated box is made with 50% 

recycled content, and nearly all old corrugated containers are 

used to make new paper products.8

In Canada, corrugated boxes and boxboard used for products 

like cereal and shoe boxes are mostly 100% recycled content.9

The strength and durability of paper-based packaging 

powers global commerce by ensuring the safe and 

efficient transport of goods, and its versatility and visual 

appeal help businesses effectively market their products. 

It communicates vital information to consumers, and 

provides the tactile pleasure that comes with receiving a 

special delivery or opening a gift. And importantly, when 

paper-based packaging is recycled it extends the life of 

the natural resources used to produce it and prevents waste 

from going to landfills.

The production of paperboard and corrugated cardboard 

packaging does not result in deforestation. Deforestation is 

defined as the conversion of forest to other land uses. The term 

specifically excludes areas where trees have been removed 

as a result of harvesting or logging, and where the forest is 

expected to regenerate naturally or with the aid of silvicultural 

[sustainable forestry] measures.10

The demand for wood fiber from sustainably managed 

forests promotes responsible long-term forest growth, so 

successfully in fact, that U.S. forest area expanded an average 

of approximately 605,000 acres per year between 1990 and 

2020. Canada’s forested area has remained quite stable over 

he same period at approximately 857 million acres.10

As long as there is demand for forest products, the forest 

products industry and the landowners who supply the industry 

will have vested interests in maintaining productive and 

sustainable forests, as has clearly been the case over the

last six decades.11

Cities exist with the help of packaging.  Most of the food and 

other goods they require are grown and produced outside of 

urban centers.12

Paperboard and corrugated cardboard packaging are made with a renewable natural resource – trees 

grown in sustainably managed forests – and when well-designed, efficiently manufactured, appropriately 

used and recycled at the end of their useful life, provide a host of benefits for people and the planet. 

Become A Member
Over the last decade, Two Sides has become the voice 
of the entire print, paper and paper-based packaging 
value chain in the fight against unscientific claims that 
attempt to undermine and deny the inherent 
environmental sustainability of paper products.

We go where others in the industry cannot, using sound 
science and authoritative data to communicate directly 
with and challenge corporations and other organizations 
that resort to greenwashing. We also make our unique 
materials available to our members for use in their own 
communications and outreach, further amplifying the 
great sustainability story of paper products. 

Our members are not only critical partners in expanding 
Two Sides reach, they are also our only source of 
revenue. The more we grow, the more results we show. 
Shouldn’t your company be part of this important effort? 

For more information on Two Sides membership, please 
visit https://twosidesna.org/become-a-member/ 
or email us at info@twosidesna.org.

https://twosidesna.org/become-a-member/
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Fact Booklets and Fact Sheets

Website and Newsletter Content

Two Sides News Links

Article Reprints

The benefits of Two Sides membership include authorization to co-brand our many resources and use our content in a variety 
of ways. Here are just a few examples of how members are taking advantage of this opportunity to supplement their own 
sustainability communications and share the great sustainability story of print, paper and paper-based packaging with 
customers, investors, employees and other stakeholders.

Member Benefits
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