Exploring the Love Paper

effectiveness and Discover the new consumer
sustainability of print initiative to promote the
media in North America sustainability of paper
Spring 2025

Challenging the Ideal
The sustainable reality of
direct mail

Enhancing Learning
Paper-based materials
Create a more effective,
well-rounded learning
experience

THE YEAR AHEAD




FIND OUT MORE

Two Sides is a not-for-profit
globalinitiative promoting
the unique sustainable and
attractive attributes of print,
paper and paper packaging.
Two Sides members span
the entire print, paper and
packaging value chain,

THE

ISSUE IN NUMBERS

CONTENT FORTWO SIDES
Jill Crossley

Jules Van Sant

Two Sides North America
PO Box 230001

Portland, OR 97281
971-288-6734
www.twosidesna.org

Two Sides would
like to give awarm
welcome to our
newest members!

@TwoSidesNA
©2025 Two Sides

including forestry, pulp, paper,
packaging, inks and chemicals,
finishing, publishing, printing,
envelopes and postal operators. ‘
THE PAGE

Published by Two Sides TWO SIDES
twosidesna.org

Design by Soul Content

www.soulcontent.co.uk

RWT Production

Envelope Manufacturers
Association

Visual Media Alliance

Archroma




THE PAGE_NEWS| 03

CHALLENGING THE
'PAPERLESS IDEAL:
THE SUSTAINABLE REALITY OF DIRECT MAIL

Many business owners striving
to adopt eco-friendly practices have
begun to view direct mail and other
responsible paper use with scepticism
based on false information and
“greenwashing.” However, the paper
and mailing industries have long been

proactive in implementing sustainable
practices that not only mitigate
environmental concerns but also
contribute positively to our

planet’s health.

The paper industry has
demonstrated a strong commitment
to environmental stewardship.

Inthe U.S, over 1 billion trees are
planted annually, with the industry
playing a significant role in these
reforestation efforts. This dedication
ensures that forested areas remain
stable, supporting biodiversity and
contributing to carbon sequestration.

“The paper industry’s
sustainable
practices support
environmental
health”

Forests are pivotal in absorbing
carbon dioxide (COz), acting as
significant carbon sinks. Recent studies
indicate that global forests absorb
approximately twice as much COz
as they emit annually, sequestering
around 7.6 billion metric tons of COz2
each year. In the United States, private
forests are particularly effective,
sequestering over 1 metric ton of carbon
per acre annually.

Moreover, paper is one of the most
recycled materials globally. The paper
recycling rate in the U.S. hovers steadily
around 65-69%, reflecting the industry's
dedication to resource conservation,
and cardboard box recycling sits well
above that at 71-76%.

The circular economy is an important
concept in sustainability — and paper
production is a key example of this
in action. Once the paper has been
used—for example, as packaging, books,
direct mail, or office supplies—it can be
collected, recycled, and transformed
into new paper products. The recycling
process involves breaking down the
paper back into pulp, removing ink and
contaminants, and reforming it into
new paper.

Companies are continually seeking
ways to minimize the environmental
impact of direct mail. Innovations such
as two-way reusable envelopes have
been introduced, allowing recipients to
return mail using the same envelope,
thereby reducing paper consumption
and waste.

Additionally, using eco-friendly
inks, recycled paper, improved data
targeting, and sustainable materials
in direct mail campaigns has become
increasingly prevalent, aligning
marketing efforts with environmental
values and appealing to eco-conscious
consumers. The use of Forest

Stewardship Council® (FSC®)-certified
or Sustainable Forestry Initiative (SFI®)
products ensures that materials come
from responsibly managed forests,
further supporting environmental
sustainability. Additionally, innovative
designs, such as reusable envelopes
and printing on both sides of the paper,
reduce material usage. Encouraging
recipients to recycle mail pieces by
including recycling instructions also
promotes environmental responsibility
among consumers.

In addition to its inherently green
features, direct mail continues to be
an effective marking tool, standing
out in a sea of communications. In a

recent white paper presented by the
Winterberry Group and the USPS,

one marketing VP put it this way: “As
digital channels become oversaturated,
digitally native brands are turning to
direct mail as a way to cut through

the noise.”

Despite rising postage, marketers
surveyed were not planning to cut back
on direct marketing in 2025. In fact,
only 3% were planning to decrease their
company'’s direct mail budget.
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LOVE
PAPER

Discover the exciting
new initiative that aims

Two Sides North America is excited
to announce the launch of Love Paper
- a brand new opportunity for the
print, paper and packaging industries
to promote the sustainable benefits of
paper to consumers and businesses.

The initiative aims to deliver the
facts about paper to thousands
of people through social media,
online content and print stories,

to spread the word ) . .
f h

about the advantages fatdllll‘?a;l?g a?d 1fn Orrtm.ng 1t> .létm ab(ci)ut

of paper its high levels of sustainability an

effectiveness.

“We encourage all printers, paper
merchants, packaging manufacturers
and those who operate within the
sector to support Love Paper Week,"
says ill Crossley, Operations Director
of Two Sides NA. "They can do this
by using the materials available to
inform their clients, customers and
consumers about why paper is such a
sustainable, effective and attractive
medium.”

WE NEED YOU

Love Paper is a celebration of
paper, a focus for the industry to
really get behind this remarkable
medium. Despite being renewable,
recyclable and the medium of choice
for innovators and creatives, there
are many misconceptions relating to
paper, print and paper packaging.

@
According to the 2023 Two Sides

Trend Tracker Survey, 44% of U.S.
consumers believe that paper

and paper packaging are bad for

the environment, with only 12%
understanding that the paper
recycling rate exceeds 60%. In fact,
the rate is 65% - 69%, the highest of
any material in the U.S. (AF&PA, 2024).

How to Support Love Paper

We have a series of resources
available to use on your personal
and company social media
platforms, advertisements and other
communications.

To find out more about Love Paper,
go to lovepaperna.org.

“We want to mobilize
everyone in the world of
paper, from direct mail to
corrugated cardboard”

®
LOVE\
PAPER

www.lovepaperna.org



The Two Sides campaign to remove
greenwash claims by businessesin
their customer communications is
reaching new heights, with over 2,800
organizations challenged around the
world. That engagement has resulted
in more than 1,260 organizations
removing or changing misleading
anti-paper statements.

Defined as ‘behavior or activities
that make people believe that a
company is doing more to protect
the environment than it really is’,
greenwashing is often used by
companies to try and move their
customers from traditional paper-
based services to digital platforms
in order to cut costs. This transition
is often accompanied by misleading
and unsubstantiated environmental
marketing claims such as ‘Go Green -
Go Paperless’ or ‘Choose e-billing and
help save a tree’.

“These greenwash claims not only
breach established environmental
marketing regulations but also
harm an industry with a well-
established and continually improving
environmental track record,” says
Jules Van Sant, Executive Director
or Two Sides North America. “Far
from ‘saving trees’, a healthy market
for forest products such as paper
encourages the long-term growth
of forests through sustainable
forest management. Many of the
organizations we challenge are
surprised to learn that U.S. forests
have actually expanded at the
equivalent of 1,200 football fields
every day.”

A LOSS OF VALUE

In North America alone, nearly 200
organizations from large Fortune 500
companies to small local utilities, have

65% of U.S.
consumers

see paper-based
greenwashing
statements are
influenced to
switch

1.1 million
People are
employed in the
North American
forestry, print and
paper sector
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"It remains vital that
these misleading
messages are
challenged”

removed or changed these statements.

Because of the misconceptions
that these messages generate,
greenwashing damages the print
sector, an industry that supports over
1.1 million jobs across the U.S. and
Canada.

“It remains vital that these
misleading messages are challenged
to ensure that the industry’s
great environmental record is
acknowledged,” says Van Sant, “and to
protect the livelihoods of thousands of
people who work in the forest, paper,
packaging and print sectors from the
impact of opportunistic and deceptive
greenwash marketing.”

If you see any instances of
greenwashing, please report them to
info@twosidesna.org

65% - 69%
of U.S. paper
products are
recovered for
recycling
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Busting The Environmental Myths!

The Facts
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PER LOVES TREES

U.S. forests, which provide wood for making paper,
paper-based packaging and many other products,

have been growing by over 1,200 NFL football fields every day!

[ kﬂm Discover the story of paper

Scan for paper facts, activities,
blogs and much more!

-

In the U.5,, we grow nearly twice the volume of
trees we remove from forestlands each year.

FIND OUT WHAT WE'REUP TO
OVER THE NEXT 12 MONTHS

For Two Sides, 2024 was a fantastic
year, with global membership
expanding to more than 600 companies,
organizations and brands in 16 countries
around the world. We have a network of
dedicated country managers working
hard to educate and inform consumers
and businesses about the sustainable
benefits of paper, print and paper-based
packaging.

Among the success stories is the
Anti-Greenwash campaign, which has
now challenged over 2,800 companies
and organizations addressing misleading
statements they have published about

the environmental impacts of print. Of
those, more than 1,260 have removed or
changed those anti-paper statements.
Then there's the Love Paper campaign,
which was launched this year in North
America. Designed to improve the
public’s perception of paper and paper-
based packaging, Love Paper also uses a
range of online resources, activities and
advertisements to boost that engagement
and increase people’s knowledge of the
print and packaging industries.
Alongside these two campaigns,
Two Sides continues to build its range of
resources for the print industry.

Soon, we'll be sending out a
member survey to determine what
types of materials are most useful
and will have the greatest impact for
our industry.

Two Sides also has a series of fact
sheets that cover the most common
areas of misunderstanding, from the
environmental impact of electronic
communication to forestry facts

and figures.

The Anti-Greenwash
campaign has resulted
in 1,260+ companies
removing or changing
anti-paper statements

This year, Two Sides has a number
of exciting projects in the pipeline,
in particular the new Trend Tracker
report. Carried out every two years,
the Two Sides Trend Tracker report
is one of the print industry’s largest
surveys into consumer preferences
and perceptions of print, paper and
paper -based packaging.

This study questions over 10,000
consumers in 16 countries across the
world, from Argentina, Brazil and
North America to Australia, New
Zealand and Europe, to provide an
assessment of the current use of print
and people’s attitudes towards it.

In 2023, the report provided some
fascinating insights into people’s
opinions on print, with an increase in
preference for reading not only print
newspapers and magazines, but also
catalogs, bills and statements, and
books. It also showed that people
thought children and students learn
more effectively from reading print
materials versus online, and they gain
a better understanding of a news
story when reading in print.

The Trend Tracker survey reveals
a number of important trends about
print and the many advantages it has
for the consumer. Whether it's print
media, paper-based packaging or the
environment, there will be a lot to
learn when the results are published.

The 2025 Two Sides Trend Tracker
survey will be published in May.
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INTEGRATING

PRINT IN SCHOOLS.:

ENHANCING LEARNING WITH PAPER-BASED MATERIALS

The increased presence of screens
in today’s classrooms has prompted
educators to re-assess the role of
traditional print materials in student
learning. As concerns about digital
burnout, comprehension challenges,
and digital platform security grow,
schools find that print-based resources
offer numerous advantages. These
include improved comprehen-sion,
reduced screen fatigue, and a more
focused, secure learning environment.
With recent shifts toward print
in media and education, schools
recognize the need to balance digital
and print resources to create a more
effective, well-rounded learning
experience.

Students often
engage more de_eloly
with print materials

Research continues to show that
students retain and understand
information better when reading from
paper as opposed to digital screens.

In May educational neuroscientists
at Teachers College, Columbia
University published a study that
conducted brain imaging of 59 middle
schoolers from New York City after
reading text on paper and text on

a screen.

Following the reading of printed
text, brain activations revealed
that children had more effectively
elaborated their representations of
text meanings, and were therefore
more able to draw connections with
new concepts. Following reading
on-screen, the imaging showed the
children's brains had to work harder
to build meaningful connections.

In other words, medium matters for

depth of processing at the level of
the brain.

A recent University of Valencia
analysis of more than two dozen
studies on reading comprehension
that involved more than 470,000
participants shows that reading for
leisure on paper increased reading
comprehension by 25 to 35% over
reading for leisure online or on a
digital device.

Lidia Altamura, a PhD student
who co-authored the paper, said,
“Based on what we have found,
digital reading habits do not pay off
as much as print reading. That is
why, when recommending reading
activities, schools and school leaders
should emphasize print reading more
than digital reading, especially for
younger readers.”



Become A Member Today!

Two Sides seeks to ensure that print, paper, and paper-based
packaging remains an essential communication medium in today’s
digital world and the preferred and sustainable way to pack and protect.

By becoming a member and joining our community of like-minded
industry professionals, you will receive:

e Facts, primary research and information on the effectiveness
and sustainability of print, paper and paper packaging.

e License o use the Two Sides and Love Paper branding and logo.

e Co-branding of all Two Sides resources.

e Regular E-news and Campaign Updates with key results and
successes.

e Expert advice and guidance.
e Events, webinars and networking opportunities.

971-288-6734 Print, Paper and

Paper Packaging
www.twosidesna.org @TwosidesNA @TwosidesNA have a great
info@twosidesna.org @TwoSidesNA @TwoSidesNorthAmerica to tell TWO SIDES

Horth America




